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Paşabahçe continues to offer items that respect the harmony of coffee and 

glass. Its new design, the Barista glass espresso cups, bring a breath of fresh air 

to coffee time. The heat-proof Barista glass cups come in different forms and 

sizes that are perfect for espresso. The Baristas are also an elegant alternative 

for serving water alongside Turkish coffee.

Innovation continues at Borcam, which now offers a brand-new set for those who look 

no further than Borcam products for food preparation and presentation. The three-piece 

Borcam Carrying Case Set comes with the square tray with handles, one of the most 

practical sizes of Borcam products, as well as a chic red lid and an insulated carrying 

case. The case not only maintains the heat level of warm dishes but also helps cold meals 

like olive oil dishes or desserts stay cool.

As a brand that continues to add new items to its range of 

attractive products, Paşabahçe brings a breath of fresh air and 

energy to the dinner table with its new Linden collection. With 

a design that draws inspiration from the rings found in tree trunks, 

the Linden Tableware Collection of 3 plates and 2 bowls in different 

sizes received the European Product Design Award for its elegance.

THE LINDEN TABLEWARE COLLECTION, 

WHICH DRAWS INSPIRATION FROM 

THE PURENESS OF NATURE, RECEIVED 

A EUROPEAN PRODUCT DESIGN AWARD.

THE NEW BARISTA GLASS CUPS ARE 

A DREAM-COME-TRUE FOR ESPRESSO FANS 

GOING ON A PICNIC OR SHARING YOUR HOMEMADE DISHES WITH 

LOVED ONES IS BOTH EASIER AND MORE ENJOYABLE THAN BEFORE 

THANKS TO BORCAM.

      A PERSONAL BARISTA

      BORCAM’S
BRAND NEW SET WITH CARRYING CASE

                  PAŞABAHÇE 
LINDEN COLLECTION RECEIVES AWARD

CAPTIVATING 

FOR COFFEE LOVERS

PAŞABAHÇE’S INSPIRING DESIGNS BRING GLASS IN ITS MOST AESTHETIC FORM TO THE DINNER TABLE.

DESIGNS

FROM PAŞABAHÇE



PAŞABAHÇE STORES ONCE AGAIN OFFERED

UNIQUE GIFT OPTIONS FOR THOSE SEEKING 

THE BEST GIFT FOR THEIR MOTHERS.

As a brand that has celebrated the most beautiful and special moments 

in life for years, Paşabahçe Stores continues to offer ideas and options 

for every need, whether it’s elegant presentations and inspiring 

products for everyday use, or handmade, limited-edition collection 

pieces. This year, Paşabahçe once again presented attractive gift 

options for Mother’s Day as well as a GIFTCARD for those who wish to 

leave the choice up to Mom and an eau de cologne for those who wish 

to celebrate this special day with a special fragrance. Customers who 

joined the CLUB Card family when purchasing their Mother’s Day gifts 

also got to enjoy a 10 percent discount on their first purchase.

Paşabahçe Stores is expanding its exclusive “Signature” 

collection, which features the authentic designs and 

drawings of leading artists in Turkey, with new items. 

The latest additions to the collection include the work 

of master illustrator Selçuk Demirel. In addition to 

previously sold items by the artist, you’ll also find new 

products that include glass sets, mugs, a tea set, and 

a vase, all available at Paşabahçe Stores or online at 

www.pasabahcemagazalari.com.

      ON THE SIGNATURE 
THE SELÇUK DEMİREL MARK

Paşabahçe Stores offered 

delightful gift alternatives for 

those looking to thank their father 

with a special gift. The colorful 

gifts for Dad included writing and 

drawing sets, an hourglass, paper 

weights, Star Wars items, and 

many other options, as well as fun 

alternatives for fathers who have 

different hobbies, such as those 

who enjoy cooking, those who 

love coffee, those who collect, 

and those who appreciate a touch 

of luxury.

      FATHER’S DAY
PAŞABAHÇE STORES OFFERED 
THE MOST FUN GIFTS FOR

Paşabahçe Stores expanded 

its range of eau de colognes, 

which have become popular 

with customers over the years, 

by adding new fragrances in 

spray bottles to the collection. 

These new bottles come with 8 

enticing fragrances and elegant 

packaging, and are available at 

Paşabahçe Stores or online at 

www.pasabahcemagazalari.com. 

      EAU DE COLOGNE   
 SPRAY

THE ALL-NEW ELEGANTLY DESIGNED

      PAŞABAHÇE 
STORES
CELEBRATED MOTHER’S DAY

COLORFUL 
PAŞABAHÇE STORES

PAŞABAHÇE STORES CONTINUE TO MAKE LIFE EVEN MORE COLORFUL WITH NEW ITEMS 

AND SELECTIONS FOR SPECIAL DAYS. 

COLLECTION
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Paşabahçe’s special Mother’s Day commercial was a hit with TV viewers. 

With the slogan “Mothers turn everything into love,” the commercial 

told a humorous story in which all viewers could find elements from 

their lives. The commercial depicted a young man who bought a bouquet 

of roses for his mother on Mother’s Day, and his mother greeting him 

with rose jam for breakfast. The commercial was both moving and 

entertaining for audiences. Selim Demirdelen served as the director for 

the commercial, which was filmed by the advertising agency BCOM.

PAŞABAHÇE’S SPECIAL MOTHER’S DAY COMMERCIAL 

BROUGHT A DELIGHTFUL STORY TO THE TV SCREEN.

      WITH PAŞABAHÇE,
“MOTHERS TURN EVERYTHING INTO LOVE”

Paşabahçe held special Mother’s Day events all around Turkey. In celebrating Mother’s Day with fun 

events, Paşabahçe also brought a smile to the faces of our precious mothers with thousands of gifts. 

Organized with the slogan, “You provide the Paşabahçe, and your mother will turn it into love,” the 

events also saw Paşabahçe shoppers in 70 different retail points win elegant and practical Paşabahçe 

items. Participants in the games held at chain stores and Paşabahçe zones received the “Meet me in 

Istanbul Carafe,” “Natural Tea Set,” “Generation Dessert Plate,” and “Macaroon Jar” as gifts, with the 

three-day event handing out surprise gifts to 11,579 people in total.

FROM PAŞABAHÇE 

THOUSANDS OF GIFTS
TO MOTHERS



N E W S

KNOWN FOR COMBINING THE EXPERTISE OF TURKISH GLASS 

ARTISANS WITH EXTRAORDINARY DESIGNS, NUDE LAUNCHED 

ITS ICON COLLECTION-STAR WARS SERIES FOR BOTH 

COLLECTORS AND FANS OF THE FRANCHISE ON STAR WARS 

DAY, MAY 4.

Nude showcased its new collections for design 

lovers at the Palazzo Litta in the exhibition “Share 

the Beauty of Simplicity,” held as part of the Milan 

Design Week from April 4-9. The exhibition featured 

“Stained,” designed by the Amsterdam-based 

Studio Formafantasma; “Layers” and “Foresta” by 

Defne Koz, who works in Chicago and Milan; as well 

as Swiss designer Tomas Kral’s “Parrot,” “Beak” 

and “Lady.” The collections drew great interest 

from international press and were featured in many 

leading magazines such as Wallpaper*, Elle Design, 

Casa Vogue, and Interni.

NEW NUDE

AT PALAZZO LITTA

Şişecam Group’s global design brand Nude co-organized an exclusive 

party with Vogue to celebrate Hussein Chalayan’s new SS17 collection. 

Held on May 2, the event took place in the area where the Nude 

collections are displayed at Gizia Gate, the meeting point for design 

brands. Starting on April 28, Hussein Chalayan’s new collection was 

presented alongside Nude products in the display case designed by 

Gülşah Gürcan.

COLLECTION CELEBRATED 
IN AN EXCLUSIVE PARTY

     HUSSEIN CHALAYAN

Nude’s Icon Collection-Star Wars series lends the high-level transparency and 

simplicity of glass to the busts of iconic characters. The series includes the busts of 

famous Star Wars characters Darth Vader, Stormtrooper, and C-3PO. Comprised of 

glass designs that reflect the Nude brand’s focus on sophistication, the collection 

features two sizes of each bust, one large and one small. Both sizes of the first 

design in the Star Wars series, the Darth Vader bust, met with customers on Star 

Wars Day, May 4, while the busts of Stormtrooper and C-3PO were made available 

for sale on Father’s Day, both at Paşabahçe Stores and online at www.nudeglass.

com. 

NUDE
PRESENTS THE STAR WARS SERIES

COLLECTIONS
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Şişecam Flat Glass participated in Glass & Aluminum Saudi Arabia 

2017, held in Riyadh, Saudi Arabia from April 30 to May 3, 2017. The 

Şişecam Flat Glass booth drew great interest from visitors, who were 

introduced to new products such as the Temperable Solar Control 

Low-E Glass and the Temperable Low-E Glass.

Between April 25 and 28, 2017, Şişecam Flat Glass participated in the 

VolgaStroyExpo 2017 show held in Kazan, Russia. At its booth, the 

company promoted its advanced-technology products and presented 

glass items that stand out with features like energy saving, security, and 

noise control, s well as their decorative elements.

Şişecam Flat Glass presented 

its latest-technology solutions 

for the advancement of the 

industry in the Seebbe 2017 

International Building Trade 

Fair held in Belgrade, Serbia 

from April 19 to 23, 2017. 

At its booth in Seebbe, the 

leading building trade fair in 

Middle and Eastern Europe, 

Şişecam Flat Glass presented 

products developed using 

the latest technologies in 

line with market demand, including decorative items that come with 

energy saving, security, and noise control features.

       GLASS AND ALUMINUM TRADE SHOW

SEEBBE 2017

VOLGASTROYEXPO 2017

From April 6 to 8, 2017, Şişecam Flat Glass presented its glass 

solutions for the solar energy industry at Solarex 2017, Turkey’s first 

and only solar energy trade show held at the Istanbul Expo Center 

in Yeşilköy. A leader in the industry thanks to its Solar Glass with 

Anti-Reflective Coating, which increases the light permeability of 

the glass, Şişecam Flat Glass presented its advanced-technology 

solutions for solar energy with industry professionals at its booth in 

the 10th International Solar Energy and Technologies Fair Solarex 

2017.

   SOLAREX 2017

INNOVATIVE 
ŞİŞECAM FLAT GLASS PRODUCTS 

ŞIŞECAM FLAT GLASS DREW PRAISE FOR ITS ADVANCED-TECHNOLOGY 

PRODUCTS PRESENTED IN BOTH NATIONAL AND INTERNATIONAL TRADE SHOWS.

MET WITH GREAT INTEREST



Now in its seventh year, Olivtech Fair 2017 brought industry professionals from Turkey 

and abroad together in Izmir to showcase olive, olive oil, milk, dairy products and 

technologies as well as fermented beverages. Şişecam Glass Packaging once again 

demonstrated its expertise in glass packaging at the food industry-focused event. The 

visitors showed great interest in the Şişecam Glass Packaging booth, where brand 

representatives also shared information about the extensive range of products and the 

company’s production capabilities.

VOLGASTROYEXPO 2017

Şişecam Glass Packaging collaborated with market research company GfK 

Turkey to conduct a study on attitudes towards glass-packaged goods at dining 

establishments. The study sought to determine the packaging preference trends 

of beverage purchases and presentation. To conduct the study, researchers met 

with managers at 150 points of consumption such as cafes and restaurants in 

Istanbul. The results indicated once again that glass is the packaging material 

considered “healthiest and safest” for beverage consumption. According to 

the study, the main reason consumers prefer beverages in glass packaging is 

“health,” with consumers’ rate of satisfaction with the glass-packaged beverages 

on the market scoring 95%.

ACCORDING TO A STUDY CONDUCTED WITH THE COOPERATION 

OF ŞİŞECAM GLASS PACKAGING AND GFK TURKEY, 65 PERCENT 

OF CONSUMERS IN RESTAURANTS AND CAFES REQUEST THEIR 

BEVERAGES IN GLASS PACKAGING.

PUBLISHED

RESULTS OF THE

HEALTHIEST PACKAGING MATERIAL STUDY

ŞİŞECAM GLASS PACKAGING SHOWCASED ITS EXTENSIVE RANGE 

OF PRODUCTS FOR THE INDUSTRY AT OLIVTECH FAIR 2017.

HOSTED INDUSTRY PROFESSIONALS
AT THE OLIVTECH FAIR

   ŞİŞECAM GLASS 
PACKAGING
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The “Best of Tuzla Canton Industry-

Crystal Salt 2016” event organized 

by Slon Radio Television on May 19 

sought to reward the most successful 

companies in the Tuzla Canton. The 

winning companies in 11 categories as 

determined by the jury included the 

Şişecam Soda Lukavac Plant, which 

received the award for Company with 

Highest Revenue. During the “Crystal 

Salt 2016” gala event held at the 

President Hotel, Şişecam Soda Lukavac 

Plant’s Human Resources Director Vejsil 

Huremovic received the award on behalf 

of the company from the Tuzla Canton 

Minister of Finance Jakub Suljkanovic.

Constructed by Şişecam Group within the Mersin Organized Industrial 

Zone to support education, the Private Şişecam Vocational and 

Technical Anatolian High School, which operates with the support 

of the Mersin Organized Industrial Zone, held a “Productive Youth 

Project Exhibition” featuring the works of the Anatolian High School 

students. Now in its fourth year, the event featured 79 projects. A 

total of 6 groups competed in 3 teams—as the first-, second- and third-

place winners in grades 9, 10, 11, and 12—with 24 students’ projects 

receiving awards at the end. In addition to the Governor of Mersin, 

the Metropolitan Municipality Mayor and the Province and District 

Directors of National Education, the awards ceremony also drew 

attendance from Private Şişecam Vocational and Technical High School 

Principal Ertuğrul Daşdemir, Soda Sanayii A.Ş. Energy and Technical 

Affairs Deputy General Manager Mehmet Güler, and Soda Sanayii A.Ş. 

Quality and Safety General Manager Temel Hocaoğlu. Soda Sanayii 

A.Ş. Energy and Technical Affairs Deputy General Manager Mehmet 

Güler handed out the awards to the winning projects. The students 

whose projects came in first place received tablets, while the students 

whose projects came in second and third place received books and gift 

certificates for stationery as their rewards. 

ŞİŞECAM SODA 

SODA SANAYİİ A.Ş. 

RECEIVES “COMPANY 
WITH HIGHEST REVENUE” 
AWARD

CONTINUES TO SUPPORT YOUNG GENERATIONS
SODA SANAYII A.Ş. REWARDS STUDENTS AT THE PRIVATE ŞIŞECAM VOCATIONAL AND 

TECHNICAL ANATOLIAN HIGH SCHOOL.

       FLAT FLASS 

LUKAVAC 



Held for the fifth time this year and considered to be the “Oscars” of 

the industry, the ACE of M.I.C.E.- Congress, Meeting and Event Awards 

found their recipients in a lavish ceremony at Zorlu Performing Arts 

Center on April 3. The most prestigious awards event of the Meetings, 

Incentives, Conferences, and Events (MICE) industry, the ACE of M.I.C.E. 

Awards were given in 32 sub-categories and 4 main categories, which 

were “Events,” “Meeting Management Companies,” “Meeting Support 

Companies and Project Implementations,” and “Meeting Hotels and 

Event Venues.” Şişecam Flat Glass received the first-place award in the 

“Best Shopping Mall Event” category at ACE of M.I.C.E. Awards. The 

award was given for the Şişecam Flat Glass event organized at İstinye 

Park to introduce end consumers to the sound-insulation feature of 

Şişecam Acoustic Laminated Glass. The event offered an entertaining 

program for visitors, including a series of activities like silent cinema, 

street vendors, caricature, karaoke, musician mom, and rhythm 

workshops, as well as a concert by Burhan Öçal.

FIRST-PLACE AWARD
ŞIŞECAM FLAT GLASS RECEIVED THE FIRST-PLACE 

AWARD IN THE “BEST SHOPPING MALL EVENT” CATEGORY 

AT ACE OF M.I.C.E. AWARDS.

       FLAT FLASS 

NUDE’S STEM ZERO GLASS COLLECTION, CHILL CARAFE AND 

GLASS SET, AND SMOOTH LAMP RECEIVED AWARDS AT RED DOT 

2017, THE MOST PRESTIGIOUS AWARD EVENT IN DESIGN.

The Smooth lamp designed for Nude by Finland-based design agency 

Pentagon Design and the Stem Zero wine glass designed by Nude Design 

Team member Umut Karaca received awards at Red Dot 2017. Meanwhile, 

the Chill collection, which previously received an iF Design Award, also 

returned from Red Dot 2017 with an award. Designed by Nude Design Team 

member Hazal Balaşar, the Chill collection features a carafe and glasses 

with marble bases. 

NUDE COLLECTIONS
RECEIVED AWARDS AT RED DOT 2017

RECEIVES
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The third event of the “T Meetings” series co-organized by the 

Arkitera Architecture Center and Şişecam Flat Glass, which inspires 

the building industry with innovative products, was held at the 

İş Sanat Cultural Center on May 10, 2017. Held with the slogan 

“The Transparent Face of Architecture,” this year’s event hosted 

Danish architectural firm COBE’s founder and creative director Dan 

Stubbergaard as its guest. The conference brought together the 

leading players in the building and architecture sector, including 

architects, designers, and building industry professionals. In a 

presentation prepared for the T Meetings, titled “Our Urban Living 

Room,” Dan Stubbergaard shared his views on architecture and his 

experiences with recent COBE projects.

“A GOOD CITY IS AN EXTENSION OF YOUR LIVING ROOM”

In his presentation at the event, which drew nearly one thousand 

architects and architecture students, guest speaker Dan Stubbergaard 

touched upon the potential for people and societies to solve their 

problems through architecture. Stubbergaard underscored that rapid 

urbanization is changing our lifestyles, stating, “Istanbul is the best 

example of growing urban transformation. Every city has to offer its 

own solutions. To ensure that your city is a well-planned one, you 

must be able to use it as an extension of your living room.”

Dan Stubbergaard also noted that the world’s population will exceed 

10 billion people by 2030. “The increasing urban population results 

in architectural democratization,” he continued. “The part architects 

and designers have to play will increase even further. As architects 

and urban planners, we believe that the demands of our target 

communities need to be fulfilled in consultation with them. This is 

what we are trying to do with every project.”

HOSTED FAMOUS ARCHITECT STUBBERGAARD FOR THE 3RD T MEETING

THIS YEAR’S SPECIAL GUEST AT THE “T MEETINGS” CO-ORGANIZED BY ŞIŞECAM FLAT GLASS AND THE 

AKITERA ARCHITECTURE CENTER WAS DAN STUBBERGAARD, THE FOUNDER AND CREATIVE DIRECTOR 

OF DANISH ARCHITECTURAL FIRM COBE.

       ŞİŞECAM FLAT GLASS

Studied architecture at the Royal Danish Academy 

of Fine Arts in Copenhagen. Founded COBE in 2005, 

where he currently oversees all projects, offering 

design and implementation services for projects 

ranging from strong-monumental structures 

to complex masterplans. In addition to working 

actively as an architect, Stubbergaard also teaches 

architecture at the Royal Danish Academy of Fine 

Arts as well as teaching seminars on COBE’s recent 

projects at international conferences.

SOME OF THE AWARDS STUBBERGAARD 

HAS RECEIVED:

• 2016 WAN (World Architecture News) 

Transport Awards – Nørreport Station project

• 2015 ICONIC Award – Adidas Meet & Eat 

project

• 2015 Dreyer Foundation Honorary Award

• 2015 MIPIM Awards – Best Residential 

Development – Krøyers Plads project

• 2012 Nykredit’s Architecture Prize

• 2012 MIPIM Awards – Best Refurbished 

Building – The Library project

• 2011 Copenhagen Award for Architecture – 

Best Public Building – The Library project

• 2006 International Venice Biennale of 

Architecture – The Golden Lion – Best National 

Pavilion

ABOUT
DAN

STUBBERGAARD



Şişecam Flat Glass 

celebrated the 22nd 

International Noise 

Awareness Day by 

organizing an event to 

share information on 

architectural approaches 

to and experiences in 

noise control. Now in 

its second year, the 

“Architects Discuss 

Noise 02” event hosted 

by Şişecam Flat Glass 

was held at the Building 

Information Centre (YEM). 

Leading professionals 

from the architecture 

and building industries 

participated in the event, 

which also highlighted the 

negative physiological and 

psychological effects of 

noise on human health.

Participants in the 

event had a chance to 

personally test the Şişecam 

Acoustic Laminated Glass 

manufactured by Şişecam 

Flat Glass to achieve noise 

control. They also received 

information on the glass 

products Şişecam Flat 

Glass manufactures using 

advanced technology as 

well as methods of dealing 

with the negative effects of 

noise.

Deniz Bayramoğlu served 

as the moderator for the 

event, which was held in 

collaboration with the 

Istanbul Independent 

Architects Association 

(Istanbul SMD) and hosted 

by YEM. The speakers at 

“Architects Discuss Noise 

02” were Kreatif Architects 

Founding Partner Aydan 

Volkan, DB Architects 

Founder Bünyamin Derman, 

KPM Architects Founder 

Kerem Piker, Tekeli-Sisa 

Architects Partner Mehmet 

Emin Çakırkaya, MuuM 

Architects Founding Partner 

Murat Aksu, and Talayman 

Acoustics Founding Partner 

Türker Talayman.

CAME TOGETHER WITH ARCHITECTS ON INTERNATIONAL NOISE AWARENESS DAY

ŞIŞECAM FLAT GLASS AND THE ISTANBUL INDEPENDENT ARCHITECTS ASSOCIATION HOSTED THE 

“ARCHITECTS DISCUSS NOISE 02” EVENT FOR THE 22ND INTERNATIONAL NOISE AWARENESS DAY.

       ŞİŞECAM FLAT GLASS
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This year, Şişecam Glass Packaging added a new 

university-industry collaboration project to its list of 

partnerships with 10 different universities in 10 years. 

As a company that has adopted a mission of supporting 

the young designers of the future and introducing them 

to the luminous world of glass, Şişecam Glass Packaging 

undertook a joint project with Karabük University this 

year. During the project, Şişecam Glass Packaging’s team 

of expert designers got together with Industrial Design 

students at Karabük University to provide information 

about the technical aspects of glass design. Students 

also got to participate in a field trip to Şişecam Glass 

Packaging’s Eskişehir Plant and Decoration Center, where 

they could see firsthand the glass packaging production 

process. Nearly 30 senior-year students at Karabük 

University’s Industrial Design Department each created 

two glass packaging designs, which were compiled into a 

catalog to commemorate the event. Between May 8 and 10, 2017, 40 participants from Soda 

Sanayii A.Ş.’s domestic soda products and chromium chemicals 

authorized dealers came together to visit distributors in France, 

Germany, and Switzerland. The 19 authorized dealers who 

make up the leading chemical trading firms in Turkey also took 

advantage of this opportunity to discuss their expectations for 

2017 following a successful 2016.

A NEW UNIVERSITY-INDUSTRY
COLLABORATION PROJECT

IŞECAM GLASS PACKAGING INTRODUCED 

KARABÜK UNIVERSITY STUDENTS TO GLASS 

PACKAGING DESIGN.

FROM ŞİŞECAM

GLASS PACKAGING

SODA SANAYİİ A.Ş. 
HOSTED ITS AUTHORIZED DEALERS
ON A TRIP TO EUROPE



With the aim of evaluating a successful first quarter, 

supporting the marketing and sales activities for the 

rest of the year, and visiting the Şişecam Flat Glass 

Plant in Porto Nogaro, Italy, Şişecam Flat Glass got 

together with authorized dealers in Italy from May 18 to 

20 and business partners in Russia from June 8 to 11 

Participants came together to share ideas in a series of 

meetings, which continued with a tour of the plant as 

well as a pleasant visit to the historic and touristic sites 

in Venice.

Şişecam Flat Glass served as one of the sponsors for the 

Architecture and Design Summit held at Haliç Congress 

Center on April 14 and 15 with the theme “Interdisciplinary 

Interaction in the Architectural Design Process.” In 

addition to participating in the panel discussion “Use of 

Contemporary Building Materials in Designs,” Şişecam Flat 

Glass representatives also held B2B meetings with various 

architectural firms. The two-day summit brought together 

architects, interior designers, designers, and other creative 

industry professionals, as well as drawing in nearly 15,000 

visitors.

Şişecam Flat Glass participated in the SHARE Sofia 2017: International 

Architecture and Engineering Forum held in Sofia, Bulgaria, on June 

6, 2017. The program for SHARE Sofia 2017 included conferences 

on the theme of glass in architecture as well as successful roofing, 

exterior surfaces and insulation practices, landscape architecture, 

urban planning, and interior design applications. In its presentation, 

titled “Every Project Has Its Own Story,” Şişecam Flat Glass shared 

information about its projects. With nearly 300 architects and 

designers representing the industry in attendance, the presentation 

touched upon the organizational structure of Şişecam Group and 

Şişecam Flat Glass, the use of glass in exterior surfaces and interior 

decoration at the Şişecam Headquarters, and innovative glass 

solutions used in the Şişecam Flat Glass Showroom and the new 

Istanbul Airport project.

HOSTED ITS AUTHORIZED DEALERS
ON A TRIP TO EUROPE

GATHERED IN VENICE

PROVIDES SPONSORSHIP SUPPORT FOR THE 
ARCHITECTURE AND DESIGN SUMMIT

MAKES A SPLASH
IN SOFIA

       ŞİŞECAM FLAT GLASS

       ŞİŞECAM FLAT GLASS 

       ŞİŞECAM FLAT GLASS 
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SODA SANAYİİ A.Ş.

SODA SANAYİİ A.Ş.

PLANTS 3,000 TREES IN BEKİRALANI VILLAGE

CELEBRATES KAZANLI 3RD BEACH CLEANUP 
AND KIDS’ FESTIVAL WITH COLORFUL EVENTS.

As a company that contributes to the promotion of 

more responsible and sustainable consumption habits 

by creating social awareness for climate change, Soda 

Sanayii A.Ş. continues to support the environment as well 

as environmental causes. At the 11th Tree Planting Festival 

co-organized by Soda Sanayii A.Ş., the Mersin Regional 

Directorate of Forestry, and Mersin’s Bekiralanı Village, 

Soda Sanayii A.Ş. brought its employees and their families 

together with local families living in Bekiralanı Village. 

The 11th edition of the annual Tree Planting Festival drew 

attendance from 600 people, who celebrated the planting 

of 3,000 trees over an area of 37,000 square meters.

The nesting sites of the loggerhead 

sea turtle (Caretta caretta) and green 

sea turtle (Chelonia mydas) were 

cleaned as part of the third annual 

Kazanlı Beach Cleanup and Kids 

Festival organized by Soda Sanayii 

A.Ş. The event covered a 2-km track 

and drew participation from 550 

people, including Soda Sanayii A.Ş. 

employees and their families as 

well as 8th grade students from the 

Kazanlı Municipal Middle School.

Following the beach cleanup, kids got 

to enjoy the playground set up for 

the Kids Festival at the Soda Sanayii 

A.Ş. Recreational Facility. They also 

made unforgettable memories at 

the kite festival. Following the magic 

show, puppet shows, and kite-flying 

contest, festivalgoers also enjoyed 

treats. All kids participating in the 

kite-flying festival were gifted kites, 

with those participating in the “Best 

kite,” “Highest-flying kite,” and 

“Largest kite” contests receiving 

awards. “By hosting events like 

these,” Soda Sanayii A.Ş. General 

Manager Mehmet Gürbüz said, 

“we aim to instill environmental 

awareness and a sense of social 

responsibility in our kids. We will 

continue to expand on activities like 

this each year as part of our social 

responsibility efforts.” 

SODA SANAYII A.Ş. HAS PLANTED 

37,000 TREES IN ANNUAL FESTIVAL 

HELD SINCE 2002.

SODA SANAYII A.Ş.’S ANNUAL EVENT INCLUDED A CLEANUP 

OF THE NESTING SITES ON KAZANLI BEACH AND A KITE 

FESTIVAL FOR KIDS.



AWARD

First Place

Second Place

Third Place

Honorable Mention

Honorable Mention

FULL NAME

Ayla Sökemen

Hatice Özer

Fatma Şahin

Ceren Su Yalçın

Mahmut Süer

SCHOOL

Göçmen Hüseyin Polat Private School

Necdet Ülger Middle School

Göçmen Hüseyin Polat Private School

Kuyuluk Private Vocational Education Center

Mezitli Private Vocational Training School

AWARD

First Place

Second Place

Third Place

Honorable Mention

Honorable Mention

FULL NAME

Aynur Türker

Buse Karabacak

Halil Berk

Emre Yayla

Rukiye Turan

SCHOOL

Mezitli Muhittin Develi Middle School

Adnan Özçelik Middle School

24 Kasım Middle School

Mersin 3 Ocak Middle School

Yeşilçimen Kanuni Middle School

AWARD

First Place

Second Place

Third Place

Honorable Mention

Honorable Mention

FULL NAME

Utku Ayana

Elif Özge Dulum

Melin Su Gündoğdu

Ayşe Özlem Tekeli

Döne İnce

SCHOOL

Dr. Hakan Kundak Elementary School

Toros Private Elementary School

Mersin Gelecek Schools

Kuyuluk Elementary School

Zübeyde Hanım Elementary School

AWARD

First Place

Second Place

Third Place

Honorable Mention

Honorable Mention

FULL NAME

Esin Duman

Mahmut Mert Kalem

Sude Naz Ündar

Sultan Zehra Zeynelabidinoğlu

Beyza Balaban

SCHOOL

Adnan Özçelik Middle School

Atatürk Middle School

Mezitli Muhittin Develi Middle School

Akdeniz Fatih Middle School

Bahriye Middle School

Special Category

Golden Age Category

Play Age Category

Growth Age Category

Soda Sanayii A.Ş. continues to host art and culture-

focused events. Organized with the support of Soda 

Sanayii A.Ş. and the Mersin Provincial Directorate of 

National Education, the 16th annual Mersin Province 

Inter-Elementary “Love for Nature and the Environment” 

Painting Competition was held at the Soda Sanayii 

A.Ş. Recreational Facility. This year, nearly 90 

students participated in the “Love for Nature and the 

Environment”-themed competition, with 20 students 

becoming finalists. Hosted by Soda Sanayii A.Ş. General 

Manager Mehmet Gürbüz, the awards ceremony also drew 

attendance from the winning students’ school principals, 

art teachers, and Branch Manager Mürüvvet Korkmaz on 

behalf of the Mersin Provincial Directorate of Environment 

and Urban Planning.

16TH “LOVE FOR NATURE AND 

PAINTING COMPETITION ENDED
SODA SANAYII A.Ş. GAVE AWARDS TO THE 

20 WINNERS OF THE “LOVE FOR NATURE 

AND THE ENVIRONMENT” PAINTING 

COMPETITION.

THE ENVIRONMENT”
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ŞIŞECAM GROUP RECEIVED 

THE “B2B BRAND AWARD” 

AT THE TURKISH EXPORTERS 

ASSEMBLY’S (TIM) “BRANDS 

THAT ADD VALUE TO THE 

TURKEY BRAND” AWARDS.

Şişecam Group received the “B2B Brand” award at the “Brand That 

Add Value to the Turkey Brand” Awards organized by the Ministry 

of Economy and hosted by the Turkish Exporters Assembly (TIM). 

Şişecam Group Vice Chairman and CEO Prof. Dr. Ahmet Kırman 

received the award from the Minister of Economy Nihat Zeybekçi and 

TİM President Mehmet Büyükekşi at the awards ceremony held as 

part of the Brand Turkey 2017 conference.

      ŞİŞECAM RECEIVES
“BRAND THAT ADDS VALUE” AWARD



ACCORDING TO THE TURKISH EXPORTERS ASSEMBLY’S (TIM) “TOP 1000 EXPORTER COMPANIES” STUDY, 

ŞIŞECAM GROUP—WHICH RANKS AMONG TURKISH COMPANIES WITH THE MOST EXPORTS—NOT ONLY 

BECAME AN “EXPORT LEADER” IN THE “CEMENT, GLASS, CERAMIC AND SOIL PRODUCTS” CATEGORY, BUT 

WITH EXPORTS TO 154 COUNTRIES, IT ALSO EARNED THE TITLE OF “COMPANY THAT EXPORTS TO MOST 

COUNTRIES.”

Şişecam Group ranked among the 

companies with the most exports in 

2016 according to the Turkish Exporters 

Association’s (TIM) “Top 1000 Exporter 

Companies” study. Şişecam Group not 

only became an “Export Leader” in the 

“Cement, Glass, Ceramic and Soil Products” 

category, but it also earned the title of 

“Company That Exports to Most Countries” 

with exports made to 154 countries. In a 

statement about the award, Şişecam Group 

Vice Chairman and CEO Prof. Dr. Ahmet 

Kırman said, “With more than 81 years of 

experience, close to 22,000 employees, 

and production operations in 13 countries, 

we have succeeded in selling products to 

154 countries. We are proud to represent 

our country around the world through our 

products.”

THE SHARE OF INTERNATIONAL SALES 

REACHED 54 PERCENT

Kırman stated that, within the consolidated 

sales of Şişecam Group, the share of 

international sales, which accounts for 

both exports made from Turkey and 

sales made from international production 

activities, has reached 54 percent as of 

year-end 2016. Kırman also stated that the 

value of the company’s international sales 

reached 1.5 billion dollars in 2016, with 

Europe accounting for the greatest share 

of Şişecam Group’s sales. “The regional 

distribution for Group sales in 2016 

indicates that the greatest share belongs 

to Europe, with 62 percent. Africa and 

the Middle East account for 20 percent of 

our sales, while Asia and Oceania account 

for 11 percent and the United States for 

7 percent. We continue to work towards 

our goal of ranking among the top three 

globally in all our areas of operation, 

as well as our targets of sustainable 

and profitable growth and operational 

excellency.”

      ŞİŞECAM

“BRAND THAT ADDS VALUE” AWARD

RANKED TOP TURKISH COMPANY 
THAT EXPORTS TO MOST COUNTRIES
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Şişecam Group participated in the sixth Energy 

Intensive Industries and Energy Efficiency 

Conference enerCON 2017, held in Berlin on 

March 20-21 with the attendance of leading 

companies in the energy sector, with its 

“Waste Heat Recovery” Project. The “Organic 

Rankine Cycle Waste Heat Recovery” 

Project at the Şişecam Flat Glass Mersin 

Plant received the third-place prize. With 

nearly 150 attendees, including the leading 

European executives in the energy 

sector, as well as experts, consultants, 

and industrial representatives, the 

conference also featured presentations 

on energy trends and innovative 

solutions as well as examples 

of successful energy efficiency 

practices.

The Şişecam Flat Glass Mersin Plant 

received the ICCI Energy Award, known 

as the Oscars of the 

Turkish energy sector, 

for its “Power Generation 

from Waste Heat” 

Project. At the sixth 

annual award ceremony 

held at Istanbul WOW 

Convention Center, Chief 

Corporate Development 

and Sustainability Officer 

Serdar Gençer received 

the award on behalf of 

Şişecam Group from 

Turkish Grand National 

Assembly Industry, 

Trade, Energy, National 

Resources, Information 

and Technology 

Committee Chairman 

Ziya Altunyaldız. The Şişecam Flat Glass 

Mersin Plant received the ICCI Energy Award 

in the “Waste Heat” category 

for its “ORC (Organic Rankine 

Cycle) Power Generation 

from Waste Heat Project,” 

launched in coordination 

with the Energy Efficiency 

Department, for its innovative 

approach to the glass 

industry and its successful 

practices. The Şişecam Flat 

Glass Bursa-Yenişehir Plant 

had previously received 

the “Most Successful 

Enterprise” Award in the 

“Industrial Energy Efficiency 

Improvement Projects” 

category with its “Power 

Generation from Waste Heat” 

Project in 2014. Şişecam received an award at the 12th 

Furnace Solutions Conference organized 

by the Society of Glass Technology. 

Dr. Tunç Görüney received the award 

on behalf of Şişecam Group at the 

conference held in Stoke-on-Trent 

in England on June 8. Each year, 

the conference committee gives 

the Michael Garvey Award to the 

best presentation or article in the 

event, in honor of Michael Garvey, 

a former employee of flat glass 

manufacturer Guardian who tragically 

lost his life in a rock climbing accident just days 

after the 2008 conference. In his award-winning 

presentation, Dr. Tunç Görüney, who works 

as the Director of Energy and Environment 

at Şişecam Research and Technological 

Development Department, described the 

project in Târgovişte. Realized between the 

years of 2013 and 2016 with funding by the 

European Union LIFE Programme, the project 

at Paşabahçe’s Bulgaria B furnace was the first 

in the world to be implemented for glassware. 

The project also stands out with its technology, 

which relies on the principle of recovering waste 

heat from flue gas with a preheated oxy-fuel 

system. This technology provides up to 8% 

energy savings compared to oxy-fuel furnaces 

and more than 90% reduction in NOx emissions 

compared to end-fired regenerative furnaces.

ŞİŞECAM GROUP
RETURNS FROM ENERCON-2017 WITH AWARD
ŞIŞECAM’S “WASTE HEAT RECOVERY” PROJECT RECEIVED AN AWARD 

AT ENERCON 2017, WHERE ENERGY EFFICIENCY PROJECTS WERE 

JUDGED.

ŞIŞECAM | G
ÜRHAN DURAL

 

ORGANIC RANKINE CYCLE WASTE HEAT RECOVERY(MERSIN/TURKEY)

RECEIVES THE ENERGY SECTOR’S OSCAR AWARD

CŞAM GROUP RECEIVED THE ICCI ENERGY AWARD FOR ITS “POWER 

GENERATION FROM WASTE HEAT” PROJECT.

      ŞİŞECAM

RECEIVES
MICHAEL GARVEY 
AWARD

ŞİŞECAM



Organized with the aim of rewarding Şişecam Group 

employees’ success, the Şişecam Stars Parade was 

held for the sixth time this year with a ceremony at 

The Green Park Pendik Hotel & Convention Center. The 

ceremony, which aims to highlight successful ventures 

in both Turkey and abroad while encouraging the mutual 

sharing of good practices, drew the attendance of 

Şişecam Group Chairman Adnan Bali, Şişecam Group 

Vice Chairman and CEO Prof. Dr. Ahmet 

Kırman, and other company executives.

To determine the most successful 

ventures, projects realized in 2016 were 

evaluated in numerous categories, 

including “energy efficiency,” 

“production,” “quality,” and 

“technology.” Of the 90 projects 

assessed, a total of 21 projects—15 

domestic and 6 international—

received awards. 12 production 

plants were rewarded in the 

Workplace Health and Safety 

category, and 15 employees 

received the Special Prize. In 

a statement made at the awards ceremony, Şişecam 

Group Chairman Adnan Bali said, “Our human resource 

is the greatest asset we have to achieve the impressive 

goals we’ve set before us. As the building blocks of 

the sustainable success of the Şişecam family, our 

employees are undoubtedly the greatest asset holding 

us together. I congratulate from the bottom of my heart 

all members of the Şişecam family who play a big role 

in the success of Şişecam Group, as well as all of our 

employees who contribute to the sustainable 

success of Şişecam with their valuable, 

award-winning projects.”

THE AWARD POST IS OUT 

Published after the Şişecam Stars Parade 

awards ceremony, The Award Post was 

published on the internal communication 

channel Camport. The Award Post features 

the projects and project team members 

who received awards, and is available in 

8 languages—Bosnian, Russian, Bulgarian, 

English, German, Romanian, Georgian, and 

Slovakian—for all Group employees.

ŞİŞECAM’S STARS
RECEIVED THEIR AWARDS
ŞIŞECAM STARS PARADE AWARDS CEREMONY HELD FOR 

THE 6TH TIME THIS YEAR.

Ödül Postası
Sayı: 6  |  Mayıs 2017

ŞİŞECAM’IN YILDIZLARI

ÖDÜLLERİNİ ALDI

Şişecam, bu yıl altıncısını düzenlediği Şişecam Yıldızlar Geçidi ödül töreninde, çalışanlarının geliştirdiği 48 başarılı çalışmayı 

ödüllendirdi. 90 projenin değerlendirilmesi sonucunda Yıldızlar Geçidi ödül töreninde 21 Senenin Yıldızları ödülü, 15 de özel ödül 

verildi. 12 Mayıs tarihinde Green Park Pendik Hotel'de gerçekleştirilen törende 12 tesis de İş Sağlığı ve Güvenliği kategorisinde 

ödül almaya hak kazandı. Törende ödül alan projelerin 6'sını da yurt dışı şirketlerimizde görev yapan çalışanlarımızın geliştirdiği 

çalışmalar oluşturdu.değiştiğini çok net bir şekilde hissetmiştim. İkincisi 

ilk yönetim kurulu toplantımızdı, üçüncüsü de bu 

anlamlı tören. Bu tören, bence çok önemli çünkü 

Şişecam Topluluğu, 80 yılı aşkın süreden bu yana, tam 

da bu ödüllendirmelerin konusu olan kendini sürekli 

geliştirme, teknolojik trendlerin değişen fazlarına 

sürekli uyum sağlayabilme yeteneği sayesinde ve 

bunu yönetim organizasyonuna yansıtacak, bunu 

teşvik edecek uygulamalarla bugüne kadar gelmiş 

olan örnek bir kuruluş. Türkiye'nin lider, dünyanın 

ise sayılı üreticiler arasında yer alan, faaliyet gösterdiği 

tüm alanlarda başa güreşme hedefini taşıyan milli bir 

markamız, gururumuz. Küresel pazarda ilk 3 arasında 

yer alma vizyonu doğrultusunda da çalışmalarını 

sürdürüyor. 
Bütün bu çalışmaların ardında, hepimizin her zaman 

bildiği gibi insan var. İnsandan bağımsız hiçbir şey 

olmuyor ve insana yapılan yatırım, en kıymetli yatırım. 

Arge’nin, inovasyonun, teknolojideki değişimlerin 

hepsinin arkasında insan var. Grubumuzun  ve tabii 

Şişecam’ın da insana yaklaşımı fark yaratan ve bunun 

da sonuçlarını hissettiğimiz, bize özel bir tabloyu 

gösteriyor. Farklı alanlarda hayata geçirilen, sonuçları 

alınan, alınmaya başlanan projelerin bu şekilde 

bir vizyonla ödüllendirilmesi teşvik ediciliğinin 

yanı sıra Şişecam’ı da sürdürülebilir performans 

bakımından farklı bir yolculuğa doğru itiyor. Bu 

doğrultuda, iş süreçlerine ve sonuçlarına olumlu etki 

eden ve gelişim göstererek fark yaratan bu projelerin 

ödüllendirildiği ve 2015 yılından itibaren yurt dışına 

da aynen uygulanmış olan bu organizasyonu son 

Sayın Genel Müdür, Sayın Yönetim Kurulu Üyeleri, 

Şişecam Ailesi’nin her seviyede görev yapan sevgili 

çalışanları;
Öncelikle ilk defa böyle bir toplulukta sizlerle bir 

arada olmaktan son derece mutlu ve gururluyum. 

Çok uzun yıllar önce, Yönetim Kurulu’nda görev 

yapmış olduğum Şişecam’a, bildiğiniz üzere kısa 

süre önce Yönetim Kurulu Başkanı gibi çok gururlu 

hissedeceğim bir görevle geri dönmüş oluyorum. Bu, 

katıldığım üçüncü resmi organizasyon. İlk olarak bir 

bilgilendirme toplantısına katılmış, Şişecam’da nelerin 

Adnan  BALİŞişecam Yönetim Kurulu Başkanı

derece değerli buluyorum. İnsan kaynağına Şişecam 

Topluluğu’nun nasıl baktığının önemli bir göstergesi 

olarak görüyorum. İş hayatında rutin işlerimizi yapmak, rutin 

sorumluluklarımızı yerine getirmek, yeterli gibi 

görünebilir fakat her seviyede, her çalışan için asıl 

katkı; yaptığımız işe farklı bir bakış açısı getirmek ve 

onun öteden beri yapılageldiği şekli bir kural olarak 

kabul etmeyip, oradan edindiğiniz deneyimi bir başka 

lige taşıyacak şekilde kendimizi, işimizi, işletmemizi 

geliştirmektir. Bütün bu görevlerden sonra geriye 

kalan en önemli hadise budur. İç toplantılarımızda, 

bankada da şunu söylerim; Yarın hiç kimse bizi 

mevduat topladık, kredi verdik diye anmayacak, 

o zaten bizim işimiz. Ama örneğin bir dijitalleşme 

trendine proaktif yaklaşabildik mi, değişen 

müşteri ihtiyaçlarını yakalayabildik mi, çalışan 

sadakatiyle ilgili en çağdaş modelleri, gelişmeleri 

izleyip gereklerini yerine getirebildik mi; bunlarla 

anacaklar. Bunlarla anacaklar, bunları başaramazsak 

da kötü anacaklar. Son derece riskli de bir pozisyon. 

Onun için ben her şeyden önce, günümüzün bu 

kadar hızlı değişen teknolojik trendlerinde, böyle 

iddialı atmosferde çalışan Cam Topluluğu’nun 

bu tür çalışmalar ve çabalarla bütün bu tehditleri 

fırsata çevirebileceğine yürekten inanıyorum. 

Tabii büyük kuruluş olmak gerek inovasyon, gerek 

arge açısından bazı imkanlar sunduğu kadar bazı 

riskler de getiriyor. Örneğin, büyük kuruluş olmak,  

belli alanlarda liderliği uzun süredir sürdürüyor 

olmak, zaman içerisinde bu liderliğin neredeyse 

sarsılmaz olduğu zannına kapılmaya neden 

olabiliyor. Konuşmamı bir küçük örnekle 

sonlandırmak istiyorum. Facit; hepimizin de 

bildiği, bankacılıkta zamanında çok yaygın 

şekilde kullanılan kollu makine... Zamanın 

neredeyse müşterileri aboneye dönüşmüş, o 

kadar güçlü bir konuma gelmiş firmasıymış ki, 

bir süre sonra pazar trendlerinden yavaş yavaş 

kopmaya başlamışlar ve kendilerini tehdit eden 

yeni ürünleri dahi görmez hale gelmişler. Fakat 

nereye kadar görmez hale gelmişler? Facit’in 

doğru hesaplayıp hesaplamadığını ellerindeki 

otomatik hesap makineleriyle test ediyorlarmış. 

Tehditleri ellerinde. Fakat onu kendi işleri için 

kullandıklarını sanmışlar bir süre. Onun için 

burada büyük olmakla, ölçekle, dinamik olmayı 

iyi optimize etmeyi gerektiren bir süreç var. 

Şişecam’ın bunu, bu kadrolarla yapabileceğine 

inancımız tam. Böyle bir organizasyonda ilk defa birlikte 

olmaktan son derece mutluyum. Bugün ödül 

alacak olan bütüm çalışanlarımızı şimdiden 

yürekten kutluyorum. Hepinize sevgi ve 

saygıylarımı sunuyorum. Teşekkürler. 
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Şişecam Group received awards at Horizon Interactive Awards for 

its Corporate, Career, and Paşabahçe websites, while the Şişecam 

Flat Glass, Şişecam Glass Packaging, Richard Fritz Holding GmbH, 

and Denizli Cam websites received 5 awards at the Communicator 

Awards. The awards also serve as a nod of approval for Şişecam 

Group’s successful websites from the leading global authorities in 

the industry.

3 AWARDS AT HORIZON INTERACTIVE AWARDS

The “user-friendly” websites, which are compatible with the 

technological features of the era and the revamped corporate 

identity of Şişecam Group, received three awards at Horizon 

Interactive Awards, one of the most prestigious competitions in 

the digital world. An award show that’s been rewarding the best 

in videos, websites, online marketing, print media, and mobile 

applications for the past 15 years, Horizon Interactive Awards 

selected the Şişecam website www.sisecam.com.tr and the 

Paşabahçe website www.pasabahce.com.tr as “Gold Winner”s in 

the “Corporate & B2B” category, thanks to their “innovative” and 

“user-friendly” features. On the other hand, the website www.

sisecamkariyerim.com received the “Best in Category” award in the 

ŞİŞECAM GROUP’S
REVAMPED WEBSITES RECEIVE AWARDS
ŞIŞECAM GROUP’S RENEWED WEBSITES RECEIVED 8 AWARDS AT HORIZON INTERACTIVE AWARDS 

AND THE COMMUNICATOR AWARDS, WHICH ARE AMONG THE MOST PRESTIGIOUS INTERNATIONAL 

AWARD PLATFORMS OF THE INTERACTIVE AND CREATIVE MEDIA INDUSTRY.

“Human Resources & Jobs” category. Comprised of internationally 

renowned experts in the interactive media industry, the Horizon 

Interactive Awards jury evaluated more than 10,000 competition 

applications from nearly 50 countries in 19 categories. The winners 

were chosen based on the criteria of design, creativity, technical, 

message, and efficiency.

5 AWARDS AT COMMUNICATOR AWARDSA

Şişecam Group’s websites received five awards at the 

Communicator Awards, one of the leading international award 

programs for websites, marketing, and communication. Şişecam 

Flat Glass, Şişecam Glass Packaging, Richard Fritz Holding GmbH, 

and Denizli Cam websites received the Award of Distinction in the 

“Website/Professional Service” category, while the Isıcam Systems 

website received the Award of Excellence. Now in its 23rd year, the 

Communicator Awards is organized by the International Academy 

of Interactive and Visual Arts-AIVA), who annually judge thousands 

of projects from the U.S. and all around the world. The jury consists 

of AIVA members as well as professionals who have specialized in 

different visual arts disciplines and who run the leading companies 

in the world.



As a company that closely follows 

technological innovations, 

Şişecam Flat Glass continues 

to grow on social media, 

as well. Isıcam has started 

communication on its official 

Facebook and Twitter accounts, 

while Flotal has activated its 

Instagram account. The Flotal 

brand’s Instagram account, @

FlotalOfficial, aims to reinforce 

the product’s outstanding design 

aspect as well as inspire end 

users with creative interior décor 

solutions. Isıcam is another brand 

that is already in continuous 

communication with users via its 

social media channels.

Isıcam’s Facebook and Twitter 

accounts, facebook.com/

isicamsistemleri and 

twitter.com/isicamsistem, will 

continue to make a mark on 

social media with their updated, 

dynamic, and interactive content 

as well as their growing numbers 

of followers.

ON SOCIAL MEDIA

       ISICAM 
AND FLOTAL  



One of mankind’s greatest needs is to communicate and socialize with 

other people. Although digitalization has made possible things that 

we could only imagine until recently, individuals of all 

ages have one question on their minds: As much as 

technology touches and transforms every aspect 

of our life to make it easier, are we truly happy 

in this world of increasingly more prevalent 

1s and 0s? Digital Age recently published the 

intriguing results of two different studies 

conducted by Zenna Consulting Group and 

Twentify. Of the 1,222 people aged 18 and 

over that Zenna Consulting Group contacted 

between April 12 and 17 via online surveys, a 

large majority have negative thoughts about 

the notion of “Happiness in a digitalizing world.”

WE DON’T WANT TO LIVE IN THE PRESENT MOMENT

According to the study, 77 percent of participants state that they 

“wish to live at a time other than this moment, either in the past or the 

present.” The era preferred most by participants is “1999 and prior, 

when there was very little technology in our lives”—a preference held 

even by participants who weren’t yet born or were children at the 

time… There were also 34 percent of participants who expressed that 

they wish to live in the years after 2030, when technology will advance 

even further.

YOU ARE HOW MANY LIKES YOU RECEIVE!

Our desire to be liked and appreciated also reflects on our 

social media identity. A majority of the participants care 

about whether the content they share is liked. Receiving 

comments on their content is of little importance to the 

18-24 age group but matters more to participants who 

are older. Meanwhile, most of the participants in the 18-

24 age group view their ability to express themselves 

more comfortably and freely as a distinct advantage that 

technology provides.

WE SLEEP WITH OUR PHONE

According to the results of the study, 78 percent of participants keep 

their telephone near them while sleeping. The most popular reason is 

that the telephone is also used as an alarm clock, which received an 85 

percent rating across all age groups. In addition to using their phones 

as alarm clocks, participants in the 18-24 age group also expressed that 

they sleep with their phones because it is their lifestyle.

IS THERE HOPE FOR NEW-GENERATION HAPPINESS IN AN INCREASINGLY DIGITALIZED WORLD?

NEW-GENERATION HAPPINESS
STUDY:

D I G I T A L  L I F E
24.25          

On June 15, Twitter announced that it revamped the interface 

of its Android and iOS applications. Here are some of the 

changes:

● Single navigation menu for profile, additional accounts, settings, 

and privacy options

● Easy access to websites

● Simpler, more consistent typography

● Round profile icons

● More intuitive, simpler icons

● Reply, Retweet, and Like numbers update in real time

● Additional options for access

TWITTER’S 
NEW

DESIGN



As part of its Environmental Protection Week 

activities from June 5 to 11, Şişecam chose to set 

itself apart through digital endeavors and reach 

wider audiences by teaming up with STOLK, the 

most frequently watched YouTube channel of late. 

The resulting video not only highlighted that “Glass 

and Glass Again” is the most extensive social 

responsibility program in Turkey, but it also sought 

to boost social awareness about glass recycling. 

The video focused on the glass recycling process 

with a fun script and casual tone fit for social 

media, helping it reach more than 2 million viewers 

organically within the 4 days after it was uploaded. 

The video was shared more than 8,000 times, 

and received more than 38,000 likes and 1,000 

comments on the different channels.

STOLK PROMOTED  
“GLASS AND 
GLASS AGAIN”
THE STOLK VIDEO FEATURING 

“GLASS AND GLASS AGAIN” 

REACHED 2 MILLION VIEWERS IN 

4 DAYS.

By: The Corporate Communication Directorate

Participants in the game shared screenshots 

of bottles dropped into the glass recycling bin 

alongside the recycling message that appears. The 

game drew 600,000 participants within 4 days and 

was played for a total of 34,300 minutes. Of the 

2,760 people who sent in screenshots for the game, 

5 people received prizes.

NOW’S THE TIME
TO GET GLASS 

BOTTLES TO THE
RECYCLING BIN! 

CREATED AS PART OF THE “GLASS IS GLASS AGAIN” 

CAMPAIGN TO EMPHASIZE THE IMPORTANCE OF 

RECYCLING AND INCREASE AWARENESS OF GLASS 

RECYCLING BINS, THE “GLASS BOTTLES TO THE 

RECYCLING BIN” GAME DREW GREAT INTEREST.
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THE FIRST STEP OF INDUSTRY 4.0, THE INTERNET OF THINGS NOT ONLY MAKES 

IT POSSIBLE FOR OBJECTS TO COMMUNICATE WITH ONE ANOTHER, BUT IT ALSO 

ENABLES HUMANS TO DIRECTLY COMMUNICATE WITH OBJECTS.

Our Industry 4.0 article series 

continues with the Internet 

of Things. As we mentioned 

in our first article, the 9 

pillars of the Fourth Industrial 

Revolution are the Internet 

of Things (IoT), Big Data, 

Cloud Computing, Simulation/

Digital Twins, Universal 

System Integration, Additive 

Manufacturing, Augmented 

Reality, Autonomous Robots, 

and Cybersecurity. The first 

step of Industry 4.0 and the 

focus of this article, the Internet 

of Things could be described 

as “a network of items virtually 

equipped with smart sensors, 

which send data and are 

connected to the internet.” 

From this definition, it is easy 

to see that there is endless 

potential for all devices that can 

connect to the internet and to 

one another. On the other hand, 

today, the Internet of Things 

encompasses an even wider 

area of use as the Internet of 

Everything. This difference 

points to the fact that 

communication is no longer just 

between objects. The inclusion 

of humans in the process makes 

it possible for people and 

objects to communicate directly 

in our day.

BASIC APPLICATIONS

IN THE INTERNET OF 

THINGS

Just as the world’s population 

is expected to reach 8.3 billion 

people by 2020, forecasts 

also indicate that the number 

of objects connected to the 

internet will exceed 50 billion, 

thus giving the concept of 

“thing” a whole new meaning. 

This is also why it is important 

for corporate businesses to first 

determine their IoT strategy 

when embarking on the path to 

Industry 4.0.

SENSOR STRATEGIES

In factories, data is gathered 

from various objects connected 

to the internet via “sensors.” 

These sensors, which enable 

data collection, were used 

previously as well, albeit not in 

their current form. However, 

technological advancements 

brought significant changes for 

sensors. In addition to lowered 

prices, easier installation, 

and wireless data transfer at 

higher speeds, another one 

of the biggest changes was 

longer battery life. A battery 

life of up to 5 years enables 

the collection of data from the 

production line or from the 

final product delivered to the 

user, thus ensuring continuous 

communication between the 

manufacturer and the consumer 

for much longer durations. 

During production, data from 

many different sources such 

as energy, gas, movement, 

heat, performance, downtime/

recovery periods, and smoke are 

already available for collection. 

This enables companies to set 

their IoT/Sensor strategies, 

methods, and policies; 

determine where they want to 

collect data from along with 

their benefits and digital KPIs; 

and assess the information and 

meaningful data pattern they 

gather on a single interface, 

doing forecasting and modeling 

to shape their roadmap and 

guide their strategies.

CONTROL AND TRUST

The Internet of Things (IoT) 

can be said to bear two 

underlying ideas: Control and 

trust. These two concepts 

also represent a struggle 

of security. With millions of 

devices set to come online 

in the near future, the 

communication of different 

objects with one another over 

an expansive network will 

make device security critical, 

urgent, and complicated. As a 

result, ensuring the security 

of devices connected to the 

internet is a critical component 

of the success of IoT.

APPLICATION AREAS FOR 

THE INTERNET OF THINGS

AUTOMOTIVE

Cars that connect to the 

internet via IoT transform 

data into ideas both within 

and around the vehicle. 

During production, data 

collected from all processes 

are centrally monitored 

and recorded in real time. 

Additionally, sensors installed 

in vehicles during production 

ensure the continued 

communication and feedback 

between the manufacturer 

and consumer after the final 

product is purchased. This 

technology enables many of 

the features we use today, 

such as service reminders, 

troubleshooting, anti-

collision systems, vehicle 

tracking systems, the ability 

to download and update 

sample menus for lifelong 

customization of the car, or 

to remotely lock the vehicle in 

case it is stolen.

ENERGY

With IoT, innumerable devices 

connected to the network can 

share real-time data that allows 

energy to be distributed and 

managed more efficiently. This 

makes it possible to measure 

energy consumption and all 

types of gas; assess energy in 

terms of sustainability; integrate 

and simultaneously monitor 

consumption figures with other 

processes such as production, 

sales, and procurement; as well 

THE INTERNET
OF THINGS (IOT)

OBJECTS TAKE ON A WHOLE NEW STORY WITH



Sources: www.endustri40.com/endustri, www.isaca.org, www.ibm.com, www.intel.com.tr, http://sadem2m.com                   By: The Information Technologies Directorate

as to obtain field data that data 

scientists can render meaningful 

and assess. 

HEALTH

From wearable technologies 

used in clinical trials to tablets 

that can do first response, 

many IoT solutions bring far-

reaching changes to the medical 

industry. Sensors serve as the 

building block of data collection 

for the use of technologies such 

as one-button pagers, health 

monitoring for elderly patients, 

the instant storing of health data 

(such as blood sugar, weight, 

blood pressure, and pulse 

measurements), the medical 

analysis of data obtained from 

people via wearable devices, and 

the manufacturing of organs with 

3D printers.

SMART MANUFACTURING

IoT technology increases the 

efficiency, optimization, and 

security of production plants to 

help them achieve perfection. 

Sensors are used to generate 

solutions in many areas, such 

as monitoring the production 

line, battery filling systems, and 

mold temperature; identifying 

the duration of downtime; 

generating forklift heat 

maps; conducting preventive 

maintenance; logistics; collecting 

and analyzing furnace data; and 

simulating recipes with different 

combinations.

RETAIL

The solutions IoT provides 

for the retail industry include 

smart product and shelf 

management; in-store customer 

heat map generation; smart 

label systems; QR code; NFC and 

mobile payment applications; 

measurement of consumer usage 

habits and customer satisfaction 

via sensors; face recognition 

systems; the ability to generate 

personalized products at 

similar costs; and reshaping the 

customer experience.

SMART BUILDINGS

Building systems that collect 

data from all objects used in 

the building and establish a 

connection between devices to 

enable their management and 

security offer low-cost solutions 

for energy costs, sustainability, 

and regulatory compliance. The 

smart buildings of our day, which 

are environmentally friendly, 

green buildings that offer greater 

amenities, are constructed by 

integrating numerous processes 

and systems such as smart 

lighting and ventilation, fire 

alarm, PA, and elevator systems.

SMART CITY

The centralized management 

of all systems like Security, 

Traffic Control, Smart Parking, 

Waste Management, Air and 

Water Quality Measurement, 

and Energy Efficiency is of 

critical importance, particularly 

in mega cities like Istanbul. IoT 

technologies also offer solutions 

for these systems as well as their 

centralized management.

SMART TRANSPORTATION

IoT can save lives, reduce 

traffic, and minimize the 

environmental impact of vehicles 

in many areas, ranging from 

connected or driverless vehicles 

to smart transportation and 

logistics systems. Thanks to the 

innovations IoT technologies will 

provide for transportation, babies 

born today will perhaps never 

have to drive their own car.

SMART HOMES

IoT technology makes smart 

homes a reality with a great 

many features like voice and 

face recognition. In addition 

to fire warning systems, 

temperature and lighting controls 

(customized for the weather, 

room, or person), IoT also offers 

increasingly popular technologies 

that enable you to enter your 

home and be greeted with music 

to match your mood, your alarm 

clock to go off earlier or later 

based on traffic conditions, or 

your toast and coffee to be ready 

for you when you wake up based 

on when your alarm goes off.
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Green chemistry relies 

on the “cradle-to-cradle” 

philosophy and prevents waste 

production with a “benign by 

design” approach. In terms of 

innovation, green chemistry is 

a dynamic field that is rapidly 

growing.

Certain green chemistry 

developments have the 

potential to become very 

useful for many industries that 

reduce our ecological footprint 

if they are used commercially 

and comprehensively. The 

areas of application for 

green chemistry include 

the replacement of fossil-

based chemicals with bio-

based alternatives, eco-

friendly approaches to water 

treatment, biologically 

degradable polymers which 

include biodegradable plastics, 

environmentally friendly 

coolants, bio-based batteries, 

as well as the elimination of 

dangerous chemicals from 

many goods such as toys and 

electronics.

The 12 principles of green 

chemistry are:

1. Prevention

2. Atom economy

3. Less hazardous chemical 

syntheses

4. Designing safer chemicals

5. Safer solvents and 

auxiliaries

6. Design for energy efficiency

7. Use of renewable feedstocks

8. Reduce derivatives

9. Catalysis

10. Design for degradation

11. Real-time analysis for 

pollution prevention

12. Inherently safer chemistry 

for accident prevention1

The Environmental Protection 

Agency (EPA) has stated 

that green chemistry is not a 

solution for all environmental 

problems, but it is a basic 

approach that can be used as a 

tool to achieve sustainability. 

Green chemistry solutions can 

provide unique contributions 

to sustainability when we 

consider a series of waste 

chemical products. In this 

context, private sector plays 

an important role by focusing 

on the following topics:

i.) Promote awareness of 

green chemistry solutions 

and “what, where and how” 

green chemistry applications 

could be used; support these 

applications and the supply 

chain in the protection of 

global commons;

ii.) Designate the projects 

that reduce risks of innovative 

green chemistry technologies 

and make them ready for 

scaling-up to overcome “valley 

of death” between R&D and 

pilot demonstrations;

iii.) Demonstrate “success” 

in early applications to help 

catalyze future investments;

iv.) Identify, support, and 

promote tools such as public 

procurement and certification/

standards (e.g., GreenScreen 

for Safer Chemicals, Roadmap 

to Zero Discharge of 

Hazardous Chemicals, Plastics 

Scorecard, and others);

v.) Promote studies that 

establish baselines and 

opportunities for green 

chemistry applications 

assessing the maturity 

of potential “leapfrog” 

technologies and institutional 

readiness;

vi.) Identify key cross-

cutting multi-focal area 

green chemistry concepts 

among existing applications 

and productions that are 

candidates for repetition.

UNITED NATIONS 

SUSTAINABLE 

DEVELOPMENT GOALS AND 

CHEMICALS

In the document “The Future 

We Want,” published following 

the Rio+20 Conference 2012, 

member states reaffirmed 

their commitment to the sound 

management of chemicals 

throughout their life cycle and 

of hazardous waste in ways 

that lead to minimization of 

significant adverse effects on

human health and the 

environment. Member 

GREEN 
CHEMISTRY

IN SUSTAINABILITY
“GREEN CHEMISTRY, WHICH IS ALSO KNOWN AS SUSTAINABLE 

CHEMISTRY, IS THE DESIGN OF CHEMICAL PRODUCTS AND 

PROCESSES THAT REDUCE OR ELIMINATE THE USE OR 

GENERATION OF HAZARDOUS SUBSTANCES. GREEN CHEMISTRY 

APPLIES ACROSS THE LIFE CYCLE OF A CHEMICAL PRODUCT, 

INCLUDING ITS DESIGN, MANUFACTURE, USE, AND ULTIMATE 

DISPOSAL.” (US EPA DEFINITION)

 1  https://www.epa.gov 2 http://www.unep.org/tools/default.asp?ct=waste

THE ROLE OF 



states also reaffirmed their 

commitment to reducing the 

negative impacts of dangerous 

chemicals and urban activities 

on human health and the 

environment, which includes 

the sound management and 

safe use of chemicals, the 

reduction and recycling of 

wastes, and the efficient use 

of water and energy sources.

Within the scope of 

Sustainable Development 

Goal 3, “Ensure healthy 

lives and promote well-being 

for all at all ages,” member 

states agreed on target 

3.9, which states that they 

will “By 2030, substantially 

reduce the number of 

deaths and illnesses from 

hazardous chemicals and air, 

water and soil pollution and 

contamination.” Under the 

umbrella of Goal 6, “Ensure 

access to water and sanitation 

for all,” member states agreed 

on target 6.3, whereby 

they will “By 2030, improve 

water quality by reducing 

pollution, eliminating dumping 

and minimizing release 

of hazardous chemicals 

and materials, halving the 

proportion of untreated 

wastewater and substantially 

increasing recycling and safe 

reuse globally.” As part of 

By: The Corporate Development and Sustainability Department

Goal 12, “Ensure sustainable 

consumption and production 

patterns,” member states 

reaffirmed their commitment 

to target 12.4, which states 

that they will “By 2020, 

achieve the environmentally 

sound management of 

chemicals and all wastes 

throughout their life cycle, 

in accordance with agreed 

international frameworks, 

and significantly reduce their 

release to air, water and soil 

in order to minimize their 

adverse impacts on human 

health and the environment.” 

Within the scope of Goal 11, 

“Make cities inclusive, safe, 

resilient and sustainable,” 

member states agreed to 

target 11.6, by which they will 

“By 2030, reduce the adverse 

per capita environmental 

impact of cities, including by 

paying special attention to 

air quality and municipal and 

other waste management.” 

According to three other 

targets of Goal 12, “Ensure 

sustainable consumption 

and production patterns,” 

member states will “By 

2030, halve per capita global 

food waste at the retail and 

consumer levels and reduce 

food losses along production 

and supply chains, including 

post-harvest losses” (target 

12.3); “By 2020, achieve 

the environmentally sound 

management of chemicals 

and all wastes throughout 

their life cycle, in accordance 

with agreed international 

frameworks, and significantly 

reduce their release to 

air, water and soil in order 

to minimize their adverse 

impacts on human health 

and the environment” 

(target 12.4); and “By 

2030, substantially reduce 

waste generation through 

prevention, reduction, 

recycling and reuse” (target 

12.5)2.
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PAŞABAHÇE



One of the world’s leaders in glassware, 

Paşabahçe continues to develop 

timeless, durable, and aesthetic 

glassware with its competitive 

approach to innovation.

Paşabahçe forges ahead with its 

efforts to increase capacity and 

efficiency by developing trendy 

glassware and new concept products, 

then supporting these products with 

RTD efforts before marketing them 

to glass lovers everywhere. To this 

end, Şişecam Glassware carries out 

extensive operations in many different 

areas, from the development of 

new glass types and colors, and the 

design of furnaces that can produce 

these glass products with optimum 

fuel consumption and efficiency, to 

the expansion of the product range 

via decoration, and the optimization 

of output and quality in existing 

production activities.

PRODUCTS THAT SURPRISE 

PEOPLE

“Would you like to have your Borcam 

in a different color?” “The printed 

pattern on this glass turns gold-colored 

when you pour in brewed tea.” “The 

stem of this cake stand prevents it 

from going in the dishwasher. Can’t we 

make it detachable it?” Creative ideas 

and questions like these become reality 

with the support of technology to make 

life easier and more fun.

RTD ACTIVITIES

IN GLASSWARE

The RTD activities of Şişecam Group 

also contribute to the innovative 

products at Paşabahçe. The heart 

of the Group’s RTD activities is the 

Şişecam Science and Technology 

Center in Gebze Çayırova, an award-

winning green building that boasts a 

total indoor area of 9,400 m2. Here, 

RTD efforts are carried out in 23 

specialized laboratories, with a wide 

range of experimental and analytical 

tools and calculation models developed 

in-house.

In this issue of our magazine, we focus 

on the innovation and RTD activities 

of Paşabahçe, a subsidiary of Şişecam 

Group, whose essential values include 

the development of value-added 

products in all areas of operation.

THE THIRD LARGEST GLASSWARE PRODUCER 

IN THE WORLD AND THE SECOND LARGEST 

IN EUROPE, PAŞABAHÇE CONTINUES TO PAVE 

THE WAY FOR THE GLASSWARE INDUSTRY BY 

COMBINING HIGH QUALITY WITH INNOVATION.

                  PAŞABAHÇE

DESIGNING THE FUTURE
WITH INNOVATIONPAŞABAHÇE



F E A T U R E32.33          

DESIGN AND INNOVATION
LEADING THE INDUSTRY WITH

Innovative Products

Thanks to its many years of 
continuous development efforts, 
Paşabahçe continues to be 
an industry leader as one of 
the few companies that can 
produce its own technology. 
Research and Technological 
Development (RTD) is carried 
out with a far-reaching, shared 
approach and methodology, both 

centrally and via production 
groups. This also leads to the 
continuous improvement of 
collective knowledge, skills, 
proficiency, infrastructure, 
equipment, productivity, and 
efficiency. Further collaboration 
with the Şişecam Science and 
Technology Center yields 
innovative, environmentally 

friendly products and production 
techniques with high added 
value.

THE GOAL: ZERO ERRORS
By initiating systems that utilize 
the latest technology to increase 
quality, capacity, and efficiency 
in production machinery as 
well as provide them with 

new capabilities, the goal is to 
generate competitive advantage 
through precise and high-quality 
production conditions. In keeping 
with the goal of “products with 
zero errors,” one-of-a-kind 
control systems are used for 
products such as Borcam, tea 
plates, standing glasses, glass 
mugs, and long blocks.

AFTER GLOW

The After Glow series 

features glassware treated 

with environmentally 

friendly coating that 

creates a phosphorescent, 

or glow-in-the-dark, effect. 

The series comes to life 

under blacklight, and 

features 10 glasses, 

5 green and 5 blue.

AS A COMPANY THAT CONTINUES TO PAVE THE WAY IN THE 

GLASSWARE INDUSTRY, PAŞABAHÇE USES INNOVATION TO TURN 

CREATIVE IDEAS INTO PRODUCTS THAT MAKE LIFE MORE COLORFUL.



INSERT GLASS

The Insert Glass technology allows for 

the insertion of an object in the base 

of a glass, thus enabling brands to 

create unique designs with the bottle 

cap of the brand or with different 

decorative objects. Similarly, the 

Light & Motion series comes with LED 

chips inserted in the base of the glass 

with the same technique; the chips 

are activated by motion and give off light when the glass 

touches the table or when two glasses touch one another, 

making it all the more fun to drink out of them. There’s 

also Glassify, which takes this technique one step further 

by enabling restaurant owners to share information about 

what beverage the customer is served by relaying it to 

the system. This technology stands out with its numerous 

potential areas of use.

MİDAS

When Midas tea glasses 

are filled with fragrant 

tea, their white patterns 

turn gold to create 

a magical, luxurious 

atmosphere. Inspired 

by the story of Midas, 

who turned everything 

he touched into gold, 

this tea set puts the 

finishing gold touch on 

tea o’clock.

KALLAVİ

The curved shape and 

narrowed base of 

Kallavi speed up the 

sedimentation process 

to make Turkish coffee 

even more enjoyable. 

The voluminous shape of 

Kallavi doubles your drinking 

pleasure, while its ergonomically 

shaped handle makes it easier 

to hold.

STAR WARS

The lightsaber patterns 

on the Star Wars glasses 

turn a different color 

when the glass is filled 

with cold liquid, making 

them even more fun for 

fans of the series. The 

saga of Star Wars, one of 

the most beloved cinematic 

enterprises, continues at 

Paşabahçe with the Star 

Wars series. All fans have to 

do is choose their side and 

join in on the adventure

BORCAM GRILL

Borcam Grill comes with 

grooves that ensure the even 

distribution of oven heat 

throughout food. The extra fat 

and water is filtered through the grill-

patterned grooves, collecting in the trenches 

around the pan thanks to the specially designed convex 

base, thus helping you cook healthier dishes. The circular 

area in the middle of the base prevents overdrying. The 

unique design of the Borcam Grill combines the health 

benefits of glass with the joy of oven grilling to give you 

healthy, flavorful foods cooked to perfection.

MARBLE GLASS 

TECHNOLOGY

The first ovenware of 

its kind, the Guzzini 

Marble’s unique 

composition gives it the 

appearance of marble. It 

brings a breath of fresh 

air to dinner tables 

with its design and eye-

catching white texture.

BORCAM WITH SILICONE BASE

Developed to add both functional 

and decorative appeal to the 

Borcam, the Borcam with silicone 

attachments can be used in the oven 

for up to 240 degrees C. The silicone 

attachments enable the Borcam to 

go straight from the oven to the 

kitchen counter, as well as creating a 

non-slip base for the product.

SIDEWALL 

NUCLEATION

The fizz-boosting 

nucleation method 

applied with paint or 

laser on the interior base of 

glasses used for fizzy drinks 

can now be applied to the 

external walls of glasses in 

a much more functional and 

decorative way. The patent 

for the idea is pending.

                  PAŞABAHÇE



F E A T U R E34.35          

IS THE STARTING POINT OF INNOVATION

A GOOD 
IDEA

PAŞABAHÇE DEVELOPMENT MANAGER DR. YÜKSEL SOYKUT 

SAYS THAT CUSTOMER NEEDS ARE THE PRIMARY STARTING 

POINT FOR INNOVATION IN GLASSWARE, ADDING THAT 

THE ABILITY TO MAKE A DIFFERENCE IN THE INDUSTRY IS 

DEPENDENT ON THE POTENTIAL FOR INNOVATION.

As one of the most innovative 

companies in Turkey, how does 

Paşabahçe define and implement 

innovation?

When we look to the source 

of innovation, we see that 

competition is the greatest 

motivating factor behind it. We 

could define innovation as meeting 

a need that our competitors 

cannot, one that our customers 

may or may not be aware of. Here, 

the starting point is obviously “A 

good idea!” To come up with a 

good idea, you need many ideas. 

You can then choose the best 

of these ideas and assess them 

according to several criteria such 

as feasibility, quality, market, and 

added value. The ones that are 

deemed worthy of actualization 

can be brought to life.

What do you think about the 

importance and necessity of 

innovation in the glassware 

industry?

In terms of technology, 

glassware production has 

started to enter the category 

of traditional production 

technologies. The market 

is tough, the competition is 

fierce, and maintaining market 

share and sustainability is 

more difficult than ever. 

Traditionally, standing out in 

terms of cost and quality were 

the key to maintaining your 

share in the market; however, 

you also need to maintain 

profitability. This is precisely 

where innovation comes in, as 

a golden key to help you stand 

out.

What are some of the areas 

of focus when creating or 

developing products? Are there 

times when different subjects 

like design, aesthetics, and ease 

of use clash? Could you give us 

examples? 

At a first glance, it is clear 

that aesthetics is a priority for 

Paşabahçe products. On the other 

hand, we can sometimes run into 

problems in terms of producibility. 

For instance, our Stem Zero item, 

which recently received the Red 

Dot Design Award, is a highly 

aesthetic product whose light and 

delicate form contributes to its 

allure. We tempered the surface 

of the product with chemicals to 

increase shock resistance, thus 

preventing a problem that could 

pose a handicap to users.

“THE PRODUCTS THAT 
SURPRISE PEOPLE 
ALWAYS GENERATE 
IDEAS THAT REQUIRE US 
TO THINK DIFFERENTLY”

Could you tell us about the 

factors that inspire innovative 

projects in your industry and 

feed innovation? Do innovative 

ideas at Paşabahçe generally 

originate from individual 

projects or teamwork?

The answer to that question is 

quite comprehensive. Customer 

needs are the primary factor that 

determines innovation. Just as 

there are needs that customers 

are aware of and that they 

demand, there are also those 

Paşabahçe 
Development Manager 
Dr. Yüksel Soykut 



that customers are unaware of. 

The products that surprise people 

always generate ideas that require 

us to think differently.

What are the trends? Where is the 

world going? How are consumption 

habits changing? The answers 

to these questions are important 

factors in triggering innovation. 

For instance, we have all started 

to experience the IoT (Internet of 

Things) revolution. Here, I could 

point to the Smart Glass concept 

we offer our customers. Using 

an advanced application for pubs 

and bars, we install a microchip 

in the base of the glass. This chip 

communicates with a mobile app 

to make life better and easier in 

many ways, from ordering drinks 

and paying the bill to events taking 

place in the near vicinity! Of course, 

advances in technology also play 

an important role. Many things 

that seemed impossible before 

are now made possible thanks to 

technology.

Just as innovation emerges as a 

result of various Paşabahçe teams 

collaborating in different platforms, 

we also realize the ideas of 

individuals. Our Design Department 

is highly successful in glass design 

and decoration. We also receive a 

great many ideas from our Sales 

and Marketing Departments, 

and there’s a continuous flow of 

information regarding trends. 

We also collaborate with a 

professional innovation firm, who 

regularly share new ideas with 

us. Our innovative employees and 

researchers at our Şişecam Science 

and Technology Center also come 

up with excellent ideas. We assess 

the potential for these ideas to 

be turned into products, as well 

as their sales potential, by doing 

feasibility studies on investment 

and production.

How do customer expectations 

shape your innovation activities? 

What type of requests do you 

receive from customers most 

often?

First, we receive design ideas. 

There are also requests for 

different types of glass, or ones 

such as “I don’t want to burn my 

hand on the tea glass” or “I want 

my drink to stay cold longer.” We 

also get very creative ideas from 

the B2B sector, like “Could each 

glass be in a different color?” or 

“Could you print different names 

on the glasses?” For instance, not 

too long ago, one of our customers 

suggested that we produce the 

lid of a pitcher using ruby-colored 

propylene instead of clear acrylic.

How does interacting with 

different industries shape the 

direction of the glassware 

industry?

First and foremost, the textile 

industry serves as a reference 

point for all other industries to 

determine the colors that will 

be used. The chemicals industry 

directly influences us with the 

new dyes and color pigments 

they produce. The automation 

and robotics industry also makes 

possible certain applications that 

weren’t possible previously. On the 

other hand, the communication 

sector is also growing rapidly; social 

media has made it possible to get 

feedback from our customers and 

establish our position accordingly. 

We can already see that future 

developments in IoT will allow us 

to create brand-new products. Last 

but not least, there is the ovenware 

and bakeware industry. Customers 

want the same coatings and colors 

they see on pots and pants on their 

glassware.

Could you tell us about some of 

Paşabahçe’s “first”s?

Some of the innovations we’ve 

undertaken in recent years include 

the Insert Glass concept, a new 

technology that allows for the 

application of every kind of object 

to the base of glass products in 

cold conditions. Similarly, the 

Smart Glass concept allows for 

the insertion of a chip in the base 

to allow the glass to communicate 

with a mobile application. There 

are also glasses for hot and cold 

beverages that are decorated with 

a special dye that changes color 

once liquid is poured in. Meanwhile, 

at Borcam, we paved the way with 

products like Borcam with a silicone 

base, Borcam Grill, forehearth-

dyed transparent Borcam, and 

forehearth-dyed marble-patterned 

Borcam. Additionally, there are 

several laser applications such as 

hole-drilling in glass lids, three-

dimensional marking, and marking 

done inside the glass to achieve 

fizz control, which helps maintain 

the flavor and freshness of 

beverages.

“THESE DAYS,CUSTOMERS
WANT MORE THAN  
DESIGN”

What are the latest trends in the 

industry?

On the customer side, there is a 

downward trend in the volume of 

mass production. More and more, 

customers are demanding flexible 

and low production numbers. We 

are constantly trying to align our 

technology to meet these demands. 

To do so, we are monitoring 

emerging technologies and start-up 

tech firms that are in their infancy. 

The B2B sector in particular is 

starting to demand customized 

products. These days, customers 

want more than design; they want 

to be noticed, to stand out wherever 

they go. To this end, we are closely 

following the digital printing and 3D 

printer technology.

“SINCE 2016, WE HAVE 
HAD 15 PATENT AND 
UTILITY MODEL
APPLICATIONS FOR
INNOVATIVE PRODUCTS
THAT BENEFIT FROM 
RTD EFFIRTS ENABLE 
PAŞABAHÇE TO SHAPE 
THE MARKET” SHE SAYS

Could you tell us about your 

upcoming innovative projects?

Since 2016, we have had 15 patent 

and utility model applications for 

innovative products and processes. 

We are finalizing our “Borcam with 

Silicone” project, which will make 

Borcam products easier to use while 

incorporating decorative elements. 

We are also hard at work to add 

different objects to glass bases for 

the B2B sector (such as custom 

figures for the beverage industry) 

and the gift, novelty, and souvenir 

industry (such as licensed Disney 

characters). There are also ongoing 

projects like the non-stick coated 

Borcam and beverage glasses 

that turn from clear to blue under 

sunlight due to the application of 

special coloring.

A GOOD 
IDEA

                  PAŞABAHÇE



What kinds of efforts does RTD 

in glassware entail?

RTD efforts in glassware 

encompass a wide range of 

topics, from the development of 

new glass types and colors, and 

the design of furnaces that can 

produce these glass products 

with optimum fuel consumption 

and efficiency, to the expansion 

of the product range via 

decoration, and the optimization 

of output and quality, even 

the elimination of problems, in 

existing production activities.

How is efficiency achieved in 

the production stage?

The furnaces where production 

will take place must be able to 

produce at the optimum fuel 

consumption and efficiency 

level. With a lifespan of 6-8 

years, glassware furnaces are 

expected to yield high-quality 

glass products. Today, there 

are 4 different types of glass 

produced in the glassware 

product range, including both 

automated production and 

handmade products. These are 

soda-lime glass (automated 

production), crystalline glass 

(high-quality soda-lime glass, 

both handmade and automated 

production), oven glass 

(borosilicate glass, automated 

production), and lead crystal, 

which is only produced by hand 

on a small scale. Each glass has 

different melting specifications, 

and their furnaces are designed 

to meet the need with low fuel 

consumption, high quality, and 

efficiency as the goal.

Does Şişecam also design the 

furnaces?

The furnace design activities 

are carried out by the Şişecam 

Research and Technological 

Development Department. 

This department oversees the 

design of properly equipped 

furnaces based on mathematical 

modeling, generating three-

ŞIŞECAM SCIENCE AND TECHNOLOGY 
CENTER GLASS TECHNOLOGIES 
DIRECTOR HANDE SESIGÜR TALKS 
ABOUT THE ROLE OF RTD IN EVERY 
ASPECT FROM THE DESIGN TO 
THE PRODUCTION OF PAŞABAHÇE 
PRODUCTS. “PRODUCTS THAT 
BENEFIT FROM RTD EFFORTS ENABLE 
PAŞABAHÇE TO SHAPE THE MARKET.”   

IN THE GLASSWARE INDUSTRY
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Şişecam Science and
Technology Center
Glass Technologies

Director
Hande Sesigür RTD

ACTIVITIES



                  PAŞABAHÇE

RTD
ACTIVITIES

dimensional technical drawings, 

as well as identifying the 

specifications for all materials 

to be used in the furnace 

such as steel and refractories, 

overseeing the assembly of the 

furnace, and lastly, managing 

the entire process up until the 

activation of the furnace.

PAŞABAHÇE BOASTS A 
RICH COLOR PALETTE. 
NEW COLORS AND 
HUES ARE ADDED 
BASED ON DEMAND, 
WHICH ALLOWS FOR 
THE INCLUSION OF 
DIFFERENT COLORS IN 
THE PRODUCT RANGE 
EACH YEAR.

Could you tell us about the 

process of developing new 

styles and new products?

To briefly go over the process 

of creating and producing 

new products, the first step 

is identifying the product’s 

specifications, doing market 

benchmarking to study any 

competing products that may 

exist, and then designing 

the glass composition, color, 

and other features that 

will generate the desired 

qualities. The second step 

is creating samples in the 

laboratory, then differentiating 

these samples and later 

completing the measurement 

and characterization of 

these samples. Once the 

targeted product is achieved, 

preparations are made 

to determine production 

conditions, and then production 

begins. The RTD activities of 

Şişecam Group also contribute 

to the innovative products 

at Paşabahçe. The heart of 

the Group’s RTD activities 

is the Şişecam Science and 

Technology Center in Gebze 

Çayırova, an award-winning 

green building that boasts a 

total indoor area of 9,400 m2.

Here, RTD efforts are 

carried out in 23 specialized 

laboratories, with a wide range 

of experimental and analytical 

tools and calculation models 

developed in-house.

How are Paşabahçe designs 

brought to life? Could you give 

us examples of areas where 

Paşabahçe stands out?

One of our new product 

projects is the coloration 

of glassware manufactured 

without color via automated 

production in existing furnaces. 

These products are dyed via 

coloration in one or more lines 

of the production furnace. 

For the standard soda-lime 

glasses manufactured with 

automated production, each 

year we conduct experiments 

to lend them different colors; 

afterward, we do a trial run, 

get customer approval, and 

move onto production. Having 

produced glasses in dozens of 

different colors over the years, 

Paşabahçe boasts a rich color 

palette. New colors and hues 

are added based on demand, 

which allows for the inclusion of 

different colors in the product 

range each year. As of last 

year, Borcam’s production 

facilities also boast this ability, 

and our company became the 

first to apply coloration in the 

production line to borosilicate 

glass. Also in 2016, three 

separate Borcam products—

marble-patterned, turquoise, 

and brown—were marketed, with 

the patent of the unique marble-

patterned Borcam currently 

pending.

In your view, how do RTD 

efforts help set Paşabahçe 

apart?

We could categorize the 

products that are given 

new qualities or made more 

attractive via decoration or 

coating that involves RTD efforts 

as a new group of products. 

These projects also involve the 

steps I previously mentioned, 

from experimentation to the 

application and production 

stages. Since 2016, Paşabahçe 

has offered brand new concept 

products to its customers, 

such as the glow-in-the-dark 

Afterglow, the Midas tea set 

where the glass is colored with a 

special dye that turns gold when 

tea is poured, and the Star Wars 

series featuring thermochromic 

dye that changes color when 

cold liquid is poured. Since the 

RTD involved in these 3 products 

has helped Paşabahçe shape 

the market, we have applied 

for patents for these 3 new 

products to protect ourselves 

from imitators.
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Şişecam Academy hosted a five-day English Camp 

to help Şişecam employees improve their English 

language skills. In addition to attending in-class 

training and utilizing digital learning tools, those 

wishing to improve their English for their careers 

attended the “Language in Action” English 

Camp from May 5 to 9, where they participated 

in various daily events with instructors who are 

native English speakers. The camp offered a 

nearly-70-hour program that included sessions 

on topics that could apply to both work life and 

social life, such as presentation skills, phone 

conversation simulations, and communication, 

crisis, and meeting management skills. The 

15 people who participated in the camp had a 

chance to improve their English in a pleasant 

setting. Meanwhile, the 4-month English 

Language Improvement Program, which started 

in February and which catered to different 

groups, successfully came to an end. Participants 

who wish to continue improving their English 

during summer months can utilize the digital 

training tools.

A PRODUCTIVE CURRICULUM

AT ENGLISH CAMP

Şişecam Academy continues to work 

towards its goal of developing an all-

inclusive culture of education with new 

projects that use education technologies 

efficiently, are social in nature and rely 

on collaboration, and feature gamification 

efforts geared toward learning. One of these 

projects, the Glass Production Simulation 

was put together to communicate basic 

information and generate awareness about 

glass production, Şişecam’s main area of 

operation. The module, which features 

gamifying elements, includes Şişecam’s 

history, general information about select 

Şişecam subsidiary groups, as well as details 

on the production processes in Şişecam Flat 

Glass, Şişecam Glassware, and Şişecam Glass 

Packaging groups. Over 1,200 active users 

spent a total of 1,412 hours online, with the 

three Şişecam employees who racked up the 

highest scores announced throughout the 

Group and presented with awards. The Glass 

Production Simulation can be accessed by 

visiting www.sisecamakademi.com and going 

to the E-Learning tab.

      AT ŞİŞECAM ACADEMY
ŞIŞECAM ACADEMY IS DEVELOPING NEW PROJECTS TO KEEP UP WITH 

CHANGING EDUCATIONAL TRENDS.

NEW-GENERATIOIN LEARNING



FROM ŞİŞECAM

SUMMER INTERNSHIP 
PROGRAM ENDED

CONTINUES
TO THRIVE!

COLLEGE EVENTS

“YOUNG”
NEWS

This year’s Şişecam First Step Summer Internship 

Program drew great interest from college students. 

The 9,469 applications received were narrowed down, 

and interviews held, over an intensive two-month 

period, which came to an end in early May. At the end 

of the program, 431 college students from 45 different 

universities will have completed their internships at the 

Şişecam Headquarters and various plants.

The Onboarding Project for new Şişecam employees and interns is now active. The 

aim of Onboarding is to help those who join the Şişecam family adapt to the company 

faster, obtain general information and important details about Şişecam before starting 

work, as well as to lower the stress they experience on the first day of work and 

boost overall motivation. Thanks to this project, an employee who will begin work at 

the Şişecam Headquarters can obtain information about shuttle routes and pick the 

one best suited to him or her before the first day; a manager who will start work in 

a plant can learn about managers at other plants by reading their career histories 

and experiences; and students who will complete their summer internship at Şişecam 

can learn about important turning points in Şişecam’s 82-year history as well as the 

company’s global presence before starting their internship.

Realta Consulting and Bloomberg 

Businessweek’s annual “Most 

Popular Companies” survey drew 

participation from 30,000 students 

from 80 universities this year. 

Şişecam continued its rise this year, 

moving 8 steps up to reach number 

33 on the “Most Popular Companies” 

list.

Held in April and May, this year’s 

Şişecam College Events featured 

16 events with students from 11 

universities. Students got to enjoy 

a wide array of events, from career 

talks to technical visits, case 

studies, and career fairs, as well as 

finding out about employment and 

internship opportunities at Şişecam. 

Students also came together with 

high-level executives to hear 

inspiring stories in a casual, friendly 

setting.

      ŞİŞECAM FIRST STEP

      ONBOARDING PROJECT STARTED

      ŞİŞECAM

      AT ŞİŞECAM

ŞIŞECAM GROUP CONTINUES TO BUILD ON ITS 

STRONG RELATIONSHIP WITH YOUNG ADULTS.
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Could you tell us about the 

turning points in your design 

career?

I don’t know why, but the first 

thing I thought about when 

I heard this question is my 

introduction to theater and 

the stage when I was just 15. 

I was actively involved with 

the stage, both on and behind 

it, working with décor, music, 

and directing until my early 

college years. That was when 

I first got to experience the 

joy of discovering, sharing, 

and creating—unless we 

count the smell of wood that 

lingered in my nose as a very 

young child, thanks to my 

carpenter father. I had my first 

international success when I 

was studying at Mimar Sinan 

Fine Arts University. Thanks 

to an automobile I designed, 

I suddenly found myself on a 

team that designed the world 

and automobiles of the future 

at Fiat’s Future Concept Lab 

in Milan. The following year, 

I won first place worldwide 

in an international design 

competition held by Nokia. 

After that, I could say I worked 

to ensure that every step I took 

was a step toward the “future.” 

Yet I can wholeheartedly 

say that winning the Design 

Plus and most recently the 

Wallpaper* Design Awards 2017 

A DESIGNER WHO HAS MANY INTERNATIONAL ACHIEVEMENTS UNDER HIS BELT, TAMER 

NAKIŞÇI RECENTLY ADDED TWO NEW ACCOMPLISHMENTS TO HIS RÉSUMÉ, THANKS TO THE 

MIRAGE PROJECT DEVELOPED WITH ŞIŞECAM FLAT GLASS AND MIST PROJECT DESIGNED 

FOR NUDE. WE SPOKE WITH TAMER NAKIŞÇI, WITH WHOM WE WILL COLLABORATE ON NEW 

PROJECTS SOON, ABOUT DESIGN AND OUR INTERNATIONALLY ACCLAIMED SUCCESS STORIES.

WITH TAMER NAKIŞÇI
ON DESIGN

awards for the Mist collection 

I designed for Nude, and 

doing so under the umbrella 

of a global design brand born 

in Turkey, was one of those 

turning points in my life that 

made me feel most honored. 

When you feel as if this is 

the true beginning, that’s a 

turning point.

You were ranked among 

Europe’s 100 Young 

Creative Talents. 

How did that affect your 

work?

It was a very exciting 

and proud experience. 

I saw that change, whether 

small or big, could start at 

any point.

As a designer, what does it 

mean to you to work with 

glass? What are some of the 

enjoyable and challenging 

aspects of working with glass?

Before I work with a new 

medium, I prefer to find the 

right partner for that project. 

My first encounter with glass 

was at the Glass is Tomorrow 

workshop project we did with 

Nude. When designing with 

glass, you don’t exactly know 

the result that will emerge until 

the last stage. However, I see 

this as a potential rather than a 

setback.

What is your starting point 

when designing for Nude?

I’ve been with Nude since the 

first days of the brand. The 

brief I received and the vision 

of the brand were in line with 

what I wanted to express as 

a designer. It is truly great 

that our ideas were filtered in 

this way and that we started 

out with a global vision; it is 

also great to look back today 

and see that we stuck to our 

path and met our goals. It is 

extremely important for a brand 

and the designer with whom the 

brand collaborates to have a 

shared vision.

What has been your 

perception of Şişecam since 

“THE SUCCESS OF MIST WAS ONE OF THOSE TURNING POINTS IN MY LIFE THAT MADE ME 
FEEL MOST HONORED”



I REMEMBER 

EVERY ONE OF 

THE ARTISANS 

WE WORKED WITH 

IN DENIZLI, AND 

THE CHILDLIKE 

EXCITEMENT ON 

THEIR FACES. IT 

WAS ONE OF THE 

MOST SIGNIFICANT 

LIFE EXPERIENCES 

I GOT TO WITNESS 

FIRSTHAND.

childhood? How does that 

perception define Şişecam 

today?

Whenever we chugged back 

beverages as kids, the logo 

at the bottom of the bottle 

always caught my eye, and I 

would run my finger over the 

perforated edge of the glass. 

Of course, back then I couldn’t 

know that I would one day work 

with Şişecam, but even in my 

professional life, I don’t think I 

could have fully imagined how 

big and multidimensional the 

company is until I met Şişecam. 

That’s what it’s really like to 

touch people’s lives… I am proud 

to be a part, however small, of 

this big family. I remember the 

first time I stepped foot into the 

plant in Denizli, I felt like a lost 

kid. I think as designers we all 

feel that way; it’s our common 

secret we don’t tell anyone.

Could you tell us about the 

multi-award-winning Mist you 

designed for Nude? What was 

the design process like? What 

emotion was your focal point?

With Mist, I tried to offer people 

limitlessness itself, in a sense, 

instead of a finished product. 

I think that’s where it gets its 

strength. I leave my designs 

open-ended to invite people 

to be a part of the experience. 

Right now, this is in thousands 

of homes and offices around 

the world, perhaps springing 

back to life with a new scenario 

each day. Every object, every 

new idea you incorporate 

creates a world that was 

previously unimagined. You 

change it, it changes you, and 

this experience never gets old. 

In addition to the fact that this 

message got to people and the 

project received great feedback 

from around the world, it is 

also a source of happiness and 

motivation for me as a designer 

that the project drew so much 

support and elicited so much 

enthusiasm within the company 

from its idea stage.

You also collaborated with 

Şişecam Flat Glass. What do 

you think about the design 

potential there?

The Mirage project we 

developed in close contact with 

Şişecam Flat Glass gave me the 

chance to experience the other 

side of glass; flat glass is truly 

an endless world on its own. I 

work a great deal with mirrors, 

particularly for my large-

scale installation projects, and 

Şişecam Flat Glass is always our 

most important solution partner 

in this endeavor. I am also 

excited about the next steps of 

our collaboration.

Could you tell us about the 

award-winning Mirage design? 

What was your source of 

inspiration?

When developing this 

experimental project, at the 

meeting point of candlelight 

and glass, I suddenly found 

myself face-to-face with a new 

product typology. You could call 

Mirage a giant candle holder or 

a fireplace that stands between 

dream and reality. We used 

Şişecam Ultra Clear Flat Glass 

with a special film coating, and 

the combination of the glass 

with the natural movement of 

candlelight creates a brand-

new experience and illusion that 

appeals to all senses.

What do you think is the 

most attractive aspect of 

this design?

There are those emotions 

that are hard to define 

and that perhaps should 

be left undefined. We can 

watch embers burning, the 

reflection of sunlight on the 

waves, and the flickering 

of candlelight in the wind 

for hours. I believe this is 

connected to our experiences 

from prehistoric times. I 

think that is precisely why 

fire and glass meet at this 

magical point.

Of the designs that 

feature glass, what object 

impressed you the most?

The first image that comes to 

mind is the candleholder that 

Arik Levy did for Gaia & Gino 

many years ago.

What about glass artisans?

I remember every one of 

the artisans we worked with 

in Denizli, and the childlike 

excitement on their faces. 

It was one of the most 

significant life experiences 

I got to witness firsthand. 

I’m sure that this unique 

sense of patience and love of 

discovery are common traits 

of everyone who has devoted 

his or her life to glass, so 

I don’t think I can make a 

distinction.

Could you tell us about your 

upcoming projects?

I’m in a phase where I’m 

experiencing venue-based 

projects, and I’m getting 

ready to present a new large-

scale project. Meanwhile, 

my notebook and studio 

are full of new projects and 

prototypes for Nude; once 

this interview is over, I’ll go 

back to my sketches. 

I would like to thank the 

entire Şişecam family 

for inviting me into this 

extraordinary world and for 

asking me these delightful 

questions.

WITH MIST, I TRIED 

TO OFFER PEOPLE 

LIMITLESSNESS 

ITSELF, IN A SENSE, 

INSTEAD OF A 

FINISHED PRODUCT.
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TRAVELERS ALWAYS WANT TO TAKE HOME PLEASANT MEMORIES THAT REMIND 

THEM OF THEIR VOYAGES. IF YOU’RE LOOKING FOR AUTHENTIC OBJECTS 

TO CHERISH FOR A LIFETIME, DON’T RETURN FROM THAILAND WITHOUT A 

HANDWOVEN SILK SHAWL, FROM MUMBAI WITHOUT COLORFUL SARIS, OR 

FROM BODRUM WITHOUT HANDMADE LEATHER SANDALS…

MUST-HAVE
SOUVENIRS

BELGIUM’S ELEGANT LACE 

WORKS

Belgium is truly a paradise for 

those who love lace. An important 

element in the nobility’s idea of 

elegance in Medieval Europe, lace 

is still produced in family ateliers 

today. Each city has its unique 

style of lace. Brussels and Bruges 

are two cities where traditional 

lace-making continues to thrive. 

You can enter lace ateliers in these 

two cities and observe the process 

of making these delicate beauties, 

as well as purchasing items you 

like.

To find the best Belgian lace, visit 

Belge de Dentelles and Maison 

Rubbrecht in Belgium and Lace 

Center and Bobbin Lace Palace in 

Bruges.

SEEKING AUTHENTIC SILK 

IN THAILAND

The quality of Thailand’s world-



renowned silk is measured by its 

imperfections. Since these silk 

fabrics are woven by hand, it’s 

impossible to find two pieces that 

are identical. Artificial versions of 

these colorful Thai silks are also 

produced, so to find authentic, 

handwoven silk fabrics, be sure 

to ask for the Royal Peacock 

certificate given by the royal 

family. The best places to buy 

authentic silk in Thailand are Jim 

Thompson, a luxury silk brand 

that’s been around since the 1940s, 

and Almeta, which only sells silk 

produced in traditional ateliers in 

Northern Thailand.

A traditional garment worn by 

Hindu women, particularly in 

Southern India, saris are drapes 

that are 5 to 9 meters long. Sari 

colors have different meanings, 

with important social rituals 

having their own color saris. If 

you visit Mumbai, the best place 

to shop for saris is The Indian 

Textiles Co., which offers the 

best and most luxurious fabrics in 

India under one roof.

RUSSIA’S MATRYOSHKA 

DOLLS

Matryoshka dolls are one of 

the first things that come to 

mind about Russia. One of the 

country’s most iconic objects, 

these brightly painted nesting 

dolls consist of seven babies in 

different sizes. While most dolls 

feature a female figure dressed 

in traditional Russian clothes, you 

can also find ones with figures of 

famous musicians and politicians. 

You can find different types of 

matryoshka dolls especially in the 

capital, Moscow, and the second 

most popular city, St. Petersburg. 

The best place to buy a Russian 

nesting doll in Moscow is 

Izmailovsky Market, which offers 

a range of products at reasonable 

prices. Other must-visit places for 

matryoshka dolls are Old Arbat 

Street and the shop GUM.

FROM TURKEY…

LEATHER SANDALS FROM 

BODRUM

Crafted by local artisans, Bodrum’s 

leather sandals are world-

renowned. Both comfortable and 

chic, leather sandals are a must-

have in the summer months, 

and although you could buy 

them elsewhere, the best are to 

be found in Bodrum. You’ll find 

sandals in just about every shop in 

the Bodrum Bazaar, but if you’re 

looking for high-quality, handmade 

sandals, there are a handful of 

places to visit. Ali Güven is the 

man who made leather sandals a 

symbol of Bodrum, and although 

the leather artisan passed away in 

2010, his shop is still in business.

THE LACELIKE BEAUTY OF 

MARDİN TELKÂRİ

A city that mesmerizes travelers 

with its unique atmosphere, 

Mardin is famous for its telkâri, 

a handcraft dating back to 

Mesopotamia that’s been practiced 

in Anatolia for hundreds of years. 

Telkâri masters bend silver 

threads to create 

motifs, then connect 

these motifs to create 

jewelry. Although their 

numbers are dwindling, 

telkâri artisans are still 

hard at work in Revaklı 

Bazaar and the Copper 

Bazaar. Visiting their 

ateliers and witnessing 

the amount of work that goes 

into this delicate craft is an 

unparalleled experience. You can 

also purchase an elegant piece of 

telkâri jewelry to wear the memory 

of your unforgettable Mardin trip 

wherever you go.

AMBER JEWELRY FROM 

POLAND

Amber is a gemstone that 

is prevalent in Poland. The 

gemstones uncovered from 

beneath the Baltic Sea are 

believed to have healing 

properties and bring good luck. 

Many shops around the country 

sell elegant jewelry made with 

amber. In more touristic cities 

like Gdansk, Warsaw, and Krakow, 

you can find hundreds of shops 

selling amber jewelry in different 

styles. There are even two Amber 

Museums, one in Krakow and the 

other in Gdansk, a port city on the 

Baltic Sea shore. With three shops 

in Krakow, Boruni is a successful, 

well-established brand that works 

amber like a precious stone.

THE COLORFUL SARIS OF 

INDIA

The textile culture in India seems 

to reflect the colorful character 

of this ancient country. With a 

history dating back 3,000 years, 

Indian textile is made even richer 

with the different traditions of 

each of the country’s 28 states. 

THE GLAZED TILES AND 

CERAMICS OF İZNİK

İznik offers travelers much more 

than they expect, thanks to its 

clear blue lake, olive groves, and 

storied history dating back to the 

BCE era. Then there are İznik’s 

famous çini (glazed tiles) and 

ceramics, known for their awe-

inspiring beauty. As the capital of 

çini art, İznik’s glazed tile tradition 

dates back to the 14th century. 

As the Ottoman Empire grew, so 

did İznik’s çini art flourish, and by 

the 16th century, it had achieved 

worldwide fame. Today, the best 

place to witness this ancient 

art form is the Süleymanpaşa 

Medrese, where you can tour 

çini ateliers and take home 

some fantastic glazed tile 

works.
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IT’S THE PERFECT TIME 

TO SPREAD YOUR PICNIC 

BLANKET AND ENJOY THE 

SUNSHINE IN THE MEADOWS. 

HERE ARE A FEW SIMPLE 

AND NUTRITIOUS PICNIC 

SNACKS THE WHOLE FAMILY 

WILL LOVE.TIME
PICNIC

INGREDIENTS

½ cup pesto sauce

4 loaves ciabatta bread

1 block mozzarella cheese

1 large tomato

DIRECTIONS

Cut the loaves of ciabatta bread in half and spread pesto 

sauce on both sides. Cut the mozzarella cheese and tomato 

into four thick slices. Place the mozzarella cheese on the 

pesto, followed by the tomato. Top with the other half of the 

bread and serve.

INGREDIENTS

8 cups de-seeded, cubed watermelon

1 cup freshly squeezed lemon juice

½ cup water

½ cup brown sugar

Zest of 1 lemon

Ice cubes

DIRECTIONS

Pulse watermelon, lemon juice, and lemon zest in a blender. 

Pour mixture into pitcher. Mix ½ cup water with brown sugar 

over high heat until the sugar is dissolved, then pour into 

pitcher. Chill the lemonade in the refrigerator for two hours, 

then serve with ice cubes.
Caprese Sandwich

Watermelon 
Lemonade

THE ITALIANS’ FAMOUS 
CAPRESE IS READY FOR PICNIC 
IN SANDWICH FORM

A DELICIOUS SUMMER 
DRINK FEATURING
REFRESHING WATERMELON
AND LEMON



Quinoa Tabbouleh

Cherry Cheesecake
in a Jar

THE CLASSIC LEBANESE 
DISH TABBOULEH TAKES ON 
A MODERN FORM WITH 
THE SUPERFOOD QUINOA

THIS NO-OVEN-REQUIRED 
RECIPEIS THE MOST 
PRACTICAL WAY TO BRING 
CHEESECAKE TO YOUR PICNIC

INGREDIENTS

1 cup quinoa

5-6 green onions, finely chopped

5 cherry tomatoes, quartered

2 cucumbers, halved and finely chopped

½ bunch parsley, finely chopped

½ bunch dill, finely chopped

½ bunch fresh mint, finely chopped

FOR THE SAUCE

½ cup olive oil

Juice of ½ lemon

2 tablespoons pomegranate molasses

1 teaspoon salt

DIRECTIONS

Rinse 1 cup quinoa, cover with water, and leave to sit half an 

hour. Drain water, then add the quinoa and 2 cups water to the 

pot. Bring to boil, then simmer over low heat for 15 minutes. 

Finely chop cucumber, green onions, and herbs, and slice 

cherry tomatoes into quarters. Combine all ingredients with 

the quinoa once it has cooled. Add sauce and serve.

INGREDIENTS

FOR THE BASE

20 oatmeal cookies

½ cup butter

FOR THE FILLING

1 box cream cheese

1 carton heavy cream

½ cup powdered sugar

FOR THE SAUCE

1 cup cherries

1 tablespoon cornstarch

½ tea cup water

1 teaspoon granulated sugar

DIRECTIONS

Pulse cookies and butter in a blender. Portion out mixture into 

jars, press to form crust, then place in refrigerator. Combine 

cream cheese, heavy cream, and sugar with a handheld mixer 

until foamy (around 5 minutes). Portion out filling into the 

jars, then place back into the refrigerator. For the sauce, 

cook pitted cherries with water, cornstarch, and sugar; once 

thickened, leave to cool. Once the sauce has cooled down, 

spoon it over the mixture in the jars, and your cheesecake is 

ready to serve. 
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Loris Gréaud, The Unplayed Notes Factory, 2017

THE 57TH VENICE BIENNALE CONTINUES UNTIL 

NOVEMBER 26. THE GLASSTRESS PROJECT EXHIBITED 

AT THE BIENNALE SEEKS TO GIVE GLASS THE 

INTERNATIONAL ATTENTION IT DESERVES AS AN 

ARTISTIC MEDIUM.

IN VENICE

GLASS 
AS ART



When Adriano Berengo founded 

his glass workshop on the island 

of Murano in 1989, he was 

determined to elevate glass to 

its rightful place in the modern 

art scene. He drew inspiration 

from world-renowned art 

collector Peggy Guggenheim, 

who said, “Glass is important a 

material to be left in the hands 

of glass masters,” and began 

inviting artists from all over 

the world to his workshop. To 

prove to the whole world that 

Murano glass is more than just 

a souvenir, Berengo founded 

Fondazione Berengo and started 

the Glasstress initiative. Giving 

Murano glass the esteem it 

deserves wasn’t Berengo’s only 

goal; he also sought to have artists 

from different disciplines work 

with this fragile and versatile 

material at least once. Renowned 

artists like Louise Bourgeois and 

Ai Weiwei responded to Glasstress’ 

call to bring glass and art 

together, creating different works 

in Berengo’s studio. Glasstress 

has hosted more than 300 artists 

to date, with various projects 

exhibited at prestigious museums 

and institutions in cities like New 

York, London, Beirut, and Riga.

Since 2009, Glasstress has been 

an important part of the Venice 

Biennale, one of the biggest 

events on the global art calendar. 

The 57th Venice Biennale once 

again serves as the stage for the 

unrivaled harmony of glass and art 
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MOST OF THE ARTISTS 

PARTICIPATING IN 

GLASSTRESS HAVEN’T 

WORKED WITH GLASS 

BEFORE, WHICH MAKES 

THE PROJECT BOTH 

A CHALLENGE AND A 

CREATIVE DISCOVERY FOR 

THEM.

Ai Weiwei, Blossom Chandelier



thanks to Glasstress’ comprehensive 

program. This year, the works of 

40 artists from different disciplines 

who came from all over the world 

are shown at the Palazzo Franchetti 

and a glass furnace in Murano. Some 

of the world-renowned artists who 

explore the endless possibilities that 

glass offers for art and creativity are 

Ai Weiwei, Dustin Yellin, Jan Fabre, 

Abdulnasser Gharem, Alicja Kwade, 

Paul McCarthy, Laure Prouvost, Ugo 

Rondinone, Thomas Schütte, and 

Sarah Sze. The curators of Glasstress 

2017 are Dmitry Ozerkov, Herwig 

Kempinger, and Adriano Berengo, 

while its director is Clare Phyllis 

Davies.

Most of the artists participating in 

Glasstress haven’t worked with glass 

before, which makes the project both 

a challenge and a creative discovery 

for them. The works produced by 

the artists in collaboration with 

Muranese artisans are innovative 

and extraordinary, which makes 

the project even more meaningful. 

One of the most notable works on 

the fifth Glasstress program to be 

shown at the Biennale is Belgian 

artist Koen Vermicelli’s recycling and 

sustainability-themed installation, 

exhibited in garden of the Palazzo 

Franchetti. Scottish artist Charles 

Avery’s glass eels are breathtakingly 

beautiful, while Thomas Schütte’s 

garden gnome sculptures are both 

eerie and mesmerizing. The most 

talked-about artist on the Glasstress 

roster, Ai Weiwei’s work is a 

chandelier-like piece that incorporates 

handcuffs.

Shown in an abandoned glass 

furnace, French artist Loris Gréaud’s 

solo show “The Unplayed Notes 

Factory” is one of the most striking 

exhibitions not only of Glasstress 

but of the Biennale, as well. Gréaud 

brought back life to a glass furnace 

that remained unoccupied for years, 

enabling a crowded team of artisans 

to produce and thus creating a live 

painting of sorts. The production 

process follows the same order: first, 

a maestro blows heated glass and 

drops it on the cooling line. The cooled 

glass object falls to the ground and 

breaks, with the broken pieces once 

again thrown into the furnace. During 

the seven months of work that went 

into realizing this project, Gréaud 

drew inspiration from Frankenstein’s 

monster. Another impressive feature 

of the exhibition is the 1,000 glass 

works made from hourglass sand and 

suspended from the ceiling.

Glasstress is on display at Palazzo 

Franchetti until November 26.

www.glasstress.org

Charles Avery, Untitled / detail, 2017

Charles Avery, Untitled / 2017

Charles Avery, Untitled (Ninth stand #1) / detail, 2017
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ÇAYIROVA
SPORTS CLUB
ATHLETES MAKE IT TO 
THE NATIONAL TEAM!

Çayırova Sports Club continues to add new accomplishments 

to its name. This year, the club once again successfully 

represented Şişecam Group in Canoeing, Rowing, and Sailing 

divisions. Çayırova Sports Club participated with 11 athletes 

in the Adults, Juniors, Stars, and Mini Athletes categories of 

competitions that drew athletes from 18 clubs in different 

provinces. In the competitions, which took place over three 

days, club athletes received 3 first-place, 2 second-place, and 

2 third-place prizes. Following the competitions, Abbas Anıl Şen 

from the Star Men’s Team and Gürkan Uluköylü from the Junior 

Men’s Team made it to the National Team.

THE 2017 FLATWATER CANOEING SPRING CUP, WHICH 

ALSO SAW THE SELECTION OF NATIONAL TEAM MEMBERS, 

WAS HELD IN MUĞLA-KÖYCEĞIZ ON MAY 5-7, 2017.
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ÇAYIROVA
SPORTS CLUB Spring Cup rowing 

competition results
ŞIŞECAM ÇAYIROVA SPORTS CLUB ATHLETES’ RESULTS 

FROM THE SPRING CUP ROWING COMPETITIONS HELD IN 

SAKARYA-SAPANCA FROM APRIL 28-30, 2017:

CATEGORY  ATHLETES MEDAL/RANK

STAR GIRLS 4X A TEAM GÖZDE ORHAN-ZEYNEP ECE TİLKİ- BRONZE
 SUDENUR PULATKAN-ÇİLEM ÜSTÜNDAĞ

STAR GIRLS 4X B TEAM RUKEN ARAS-DENİZ SEDEN ZENGİ- 4TH

 HAVVA ŞAYAN- BEYZA BULUT

STAR BOYS 2- OĞUZHAN ÖZTÜRK-SADIK İLHAN ÜNLÜ BRONZE

STAR BOYS 2X LATİF KAAN TÜRKOĞLU-SİNAN YUMUK 4TH

BOYS 2X A TEAM EMRE ÇALIŞIR-RESUL KESKİN BRONZE

BOYS 2X B TEAM SEFA KALAYCI-EMİRHAN TÜRKYILMAZ 4TH

BOYS 2X C TEAM RAMAZAN EMRE CANPOLAT-FURKAN DİNÇER 5TH

JUNIOR GIRLS 2X GÖZDE ORHAN-ZEYNEP ECE TİLKİ BRONZE

STAR BOYS 2X GÖZDE ORHAN –ZEYNEP ECE TİLKİ SILVER

JUNIOR BOYS 1X ÖMER SEFA POLAT GOLD

BOYS 4X RESUL KESKİN-EMİRHAN TÜRKYILMAZ- SILVER
 FATİH VURGUN-RAMAZAN EMRE CANPOLAT 

JUNIOR BOYS 4X ÖMER SEFA POLAT-TUNAHAN ALBAYRAK- BRONZE
 LATİF KAAN TÜRKOĞLU-SİNAN YUMUK

TEAM RESULTS

K-1  200m  STAR BOYS  ABBAS ANIL ŞEN 1ST

K-1  1000m  STAR BOYS  ABBAS ANIL ŞEN 1ST

K-1  500m  STAR BOYS  ABBAS ANIL ŞEN 1ST

C-1  200m  ADULT WOMEN’S  PINAR MALKOÇ 2ND

C-1  500m  ADULT WOMEN’S  PINAR MALKOÇ 2ND

K-1  500m  JUNIOR GIRLS  SEDANUR YILMAZ 3RD

C-1  200m  JUNIOR BOYS  GÜRKAN ULUKÖYLÜ 3RD

STAR BOYS

1. Fenerbahçe

2. Galatasaray

3. Şişecam 

Çayırova Sports 

Club

BOYS

1. Fenerbahçe

2. Şişecam Çayırova Sports 

Club

3. Hereke Nuh Çimento 

Sports Club

STAR GIRLS

1. Sakarya Youth 

Center

2. Galatasaray

3. Şişecam Çayırova 

Sports Club

TEAM RANKINGS
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GLASS AND GLASS AGAIN
LEND COLOR TO RECYCLING EFFORTS WITH 

ŞİŞECAM EMPLOYEES



Şişecam Group employees came 

together at the “Recycling Bin 

Painting” event to draw attention 

to and increase awareness about 

glass recycling. Held at the Şişecam 

Headquarters as part of the “Glass 

is Glass Again” project, the event 

saw glass recycling bins painted in a 

myriad of colors. Şişecam employees 

drew inspiration from Miro, Van 

Gogh, and Kandinsky to paint the 

recycling bins and call attention to 

the importance of glass recycling. 

The glass recycling bins took on a 

whole new look after this fun, creative 

event, and are now available for use 

at the Şişecam Headquarters and 

the Şişecam Science and Technology 

Center. The live video shared 

during the event via the “Glass is 

Glass Again” project’s social media 

accounts also received a great deal of 

positive feedback.

THE “GLASS AND GLASS AGAIN” 

PROJECT

As producers of glass, the most 

sustainable packaging material, 

Şişecam Group started “Glass and 

Glass Again,” one of Turkey’s biggest 

sustainability and social responsibility 

projects, in 2011. Over the last 6 years, 

the project has prevented 794,000 

tons of glass waste glass materials 

from going in the trash. Here are a 

few figures pertaining to Turkey’s 

most extensive glass recycling 

project:

• Collaborative projects realized 

with 175 local municipalities in 22 

provinces.

• 19,000 glass recycling bins were 

donated to local administrations.

• More than 250,000 elementary 

school students received 

awareness education. 

As a material that does not 

chemically interact with any 

substance, glass is the healthiest 

packaging material, and its 

recyclability helps achieve both 

fuel and energy savings. In our 

day, when the idea of sustainability 

is becoming increasingly more 

important, glass packaging is 

considered “the most sustainable 

packaging material” thanks to its 

unique properties.

As a project that emerged from the 

goal of achieving a transition to a 

recycling society, the “Glass is Glass 

Again” project has had the following 

environmental impact over the last 

6 years:

• Enough energy savings achieved 

to cover the heating and hot 

water needs of 33,500 residences

• The carbon emissions prevented 

equaled the amount achieved by 

taking 286,000 vehicles off the 

road

• The carbon dioxide emissions 

prevented equaled the amount of 

air cleaned by 24.5 million trees.

ŞIŞECAM GROUP HOSTED A 

“RECYCLING BIN PAINTING” 

EVENT AT THE ŞIŞECAM 

HEADQUARTERS AS PART OF 

ITS “GLASS IS GLASS AGAIN” 

SOCIAL RESPONSIBILITY 

PROJECT, WHICH SEEKS TO 

RAISE AWARENESS ABOUT 

RECYCLING.

S O C I A L  R E S P O N S I B I L I T Y

GLASS AND GLASS AGAIN
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The “Şimdi! We’re Returning to Our 

Childhood!”-themed event held at Şişecam 

Headquarters on April 23, National 

Sovereignty and Children’s Day offered a 

dose of nostalgia, as childhood memories 

were brought back to life in the Şimdi! room. 

From hopscotch to cartoon screenings, 

marbles, XOX, and even Tetris, the most 

colorful aspects of our childhood were 

gathered in the Şimdi! room. Visitors also 

loved the nostalgia package sold throughout 

the day, which included a great many of our 

favorite childhood flavors such as Whistle 

Pops, chocolate coins, sour candy, and Pop 

Rocks.

Şişecam’s annual Hıdırellez Wishing Tree 

event was quite popular this year, as well. Of 

the hundreds of wishes hung on the tree at 

the Şişecam Headquarters, five wishes were 

chosen and realized by Şimdi!

Popular Instagram personality İlkin Karacan 

met with Şişecam employees to discuss 

the finer points of Instagram photography. 

At the event, which was held in the Şimdi! 

room, Karacan provided technical tips on 

photography as well as his experiences and the 

stories behind his popular photographs.

THE SUMMER
JUMPSTARTED

ŞIŞECAM GROUP’S SOCIAL ACTIVITIES CLUB ŞIMDI! 

CONTINUES TO HOST FUN EVENTS.

A DOSE OF NOSTALGIA ON 
APRIL 23

 ŞİŞECAM’S

The company-wide backgammon tournament 

held at the Şişecam Kırklareli Plant came to an 

end. At the end of the challenging tournament, 

the plant champions were Hasan Derya from 

the Şişecam Flat Glass Trakya Plant, Ersin 

Yılmaz from the Paşabahçe Kırklareli Plant, 

and Serdar Gezgin from Şişecam Automotive 

A.Ş. Further competitions among the 

champions resulted in Hasan Derya from the 

Şişecam Flat Glass Trakya Plant earning the 

title of Regional Champion.

BACKGAMMON
TOURNAMENT

INSTAGRAM PHOTOGRAPHY WITH

İLKİN KARACAN

HIDIRELLEZ WISHING TREE 
DRAWS GREAT CROWD

As part of the efforts to clear the floor 

gardens at the Şişecam Headquarters, 

Şimdi! organized a planting event. 

Şişecam employees participating in the 

event planted the trees brought for the 

terrace gardens under the guidance of the 

landscaping team.

FLOOR GARDENS
PLANTED

FOUND ITS CHAMPION



The İş’te Turnuva tournament held among Türkiye İş Bankası and its 

subsidiaries came to an end following exciting competitions. In this 

year’s tournament, Şişecam was represented in the team disciplines 

by 5 football teams, 3 volleyball teams, and 1 basketball team. After 

participating in successful matches throughout the tournament, our 

Camiş Packaging football team and Şişecam B volleyball men’s team 

both received 3rd-place trophies. Our women’s volleyball and men’s 

basketball teams completed the tournament in 4th place, while the 

individual matches saw Sunay Çalışır in men’s tennis and Mustafa 

Yalgın in single men’s table tennis receive the 2nd-place prize.

Turkey’s biggest inter-company 

sporting event, Istanbul Corporate 

Games, was held on May 12, 13 

and 14. A total of 68 athletes from 

Şişecam Group took part in the 

challenging competitions, with the 

athletes representing Şişecam 

competing a total of 13 times in 

different disciplines and categories. 

At the end of the event, Şişecam 

athletes received a total of 13 

medals, 2 of them first-place, 6 

second-place, and 5 third-place.

ATHLETES WHO RANKED IN 

COMPETITION:

● Table Tennis Men’s Singles Age 

40-49 Category 1st Place – Murat 

Varlı (Soda San. A.Ş. Soda Plant - 

Mersin)

● Table Tennis Men’s Doubles Open 

Category 1st Place – Nuzhet Onaç 

(Soda San. A.Ş. Soda Plant - Mersin) 

& Nejmettin Özdemir (Soda San. A.Ş. 

Soda Plant - Mersin)

● Table Tennis Men’s Singles Age 

30-39 Category 2nd Place – Nuzhet 

Onaç (Soda San. A.Ş. Soda Plant - 

Mersin)

● Table Tennis Mixed Doubles Open 

Category 2nd Place – Funda Ünel 

(Trakya Cam San. A.Ş. - Mersin) & 

Murat Varlı (Soda San. A.Ş. Soda 

Plant - Mersin)

● Table Tennis Men’s Doubles 

Open Category 2nd Place – 

Ender Harman (ATGB Region 

Laboratory - Eskişehir) & Mutlu 

Yaslaş (Paşabahçe Cam San. A.Ş. - 

Eskişehir)

● Tennis Men’s Single 2nd Place – 

Taner Yaman (Şişecam Automotive 

A.Ş. - Kırklareli)

● Swimming 100 m Men’s Age 

30-39 Category 2nd Place – Sinan 

Çağlar (Soda San. A.Ş. Soda Plant - 

Mersin)

● Swimming 200 m Men’s Age 40+ 

Category 2nd Place – Ahmet Özdoğan 

(Anadolu Cam San. A.Ş. - Mersin)

● Table Tennis Women’s Singles 

Age 30-39 Category 2nd Place – 

Seyhan Torun (Anadolu Cam San. 

A.Ş. - Mersin)

● Table Tennis Men’s Singles Age 

40-49 Category 3rd Place – Ender 

Harman (ATGB Region Laboratory - 

Eskişehir)

● Table Tennis Mixed Couples Open 

Category 3rdPlace – Seyhan Torun 

(Anadolu Cam San. A.Ş. - Mersin) & 

Emrah Yılmaz (Paşabahçe Cam San. 

A.Ş. - Mersin)

● Tennis Men’s Singles Age 40-49 

Category 3rd Place – Serdar Tanış 

(Soda San. A.Ş. Soda Plant - Mersin)

● Tennis Women’s Singles Age 

40-49 Category 3rdPlace – Serpil 

Özdemir (Soda San. A.Ş. Soda Plant 

- Mersin)

The Şişecam team of employees from plants in the Mersin 

region participated in the inter-company rowing competition 

held at the Mersin Dragon Festival. At the end of the 

challenging competitions, Şişecam received the “Best Brand” 

award given to the team that best represents its company.

COMPETITIONS AND GAMES
 İŞ’TE TURNUVA 
COMES TO AN END

 ŞİŞECAM 

 ŞİŞECAM 

BACKGAMMON
TOURNAMENT

INSTAGRAM PHOTOGRAPHY WITH

İLKİN KARACAN

ŞİŞECAM ACHIEVES 
SUCCESSFUL RESULTS IN

RECEIVES AWARD AT THE
MERSİN DRAGON FESTIVAL

FINDS SUCCESS
IN CORPORATE
GAMES
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1. The company that exports to 
most countries is Şişecam 
AKŞAM June 11, 2017

2. Breaking a record with 154 
countries VATAN June 6, 
2017

3. Şişecam receives award 
POSTA June 8, 2017

4. Şişecam Group receives 5 
communication awards 
DÜNYA June 7, 2017

5. Şişecam rewards its star 
employees TÜRKIYE May 
20, 2017

6. Şişecam receives the Oscar 
Award of energy KARAR 
May 16, 2017

7. Paşabahçe looks to Egypt for 
its new acquisition AKŞAM 
May 10, 2017

8. Şişecam to buy a plant in 
Egypt CUMHURIYET May 
10, 2017

9. Paşabahçe’s Egyptian mission 
HABER TÜRK May 10, 2017

10. Paşabahçe goes on the attack 
POSTA May 10, 2017

11. Egyptian company acquired 
SÖZCÜ May 10, 2017

12. Egyptian company’s assets 
purchased VATAN May 10, 
2017

13. Paşabahçe’s Surprise VATAN 
May 7, 2017

14. Architects are aware of the 
noise! DÜNYA April 28, 2017

15. Şişecam receives energy 
award POSTA April 28, 2017

16. 65% of consumers want glass 
packaging VATAN April 20, 
2017

17. Extending to 35 countries 
POSTA April 2, 2017

18. Şişecam breaks two records 
DÜNYA April 1, 2017

19. Şişecam to Increase its 
European Market Share with 
Italian Investment DÜNYA 
EK June 29, 2017

20. Dan Stubbergaard: “A 
good city is an extension 
of your living room.” YAPI 
MALZEME June 1, 2017

21. Şişecam breaks export record 
VATAN April 2, 2017

22. Glass is no longer just a 
necessity TÜRKIYE April 10, 
2017

23. 125-ton export record 
TÜRKIYE April 2, 2017

24. Soda Sanayii A.Ş. Holds 3rd 
Kazanlı Beach Cleanup and 
Kids Festival SES GAZETESI 
May 30, 2017

25. Şişecam ranked the world’s 
fifth flat glass manufacturer 
TOKI HABER June 1, 2017

26. Architects’ role in noise 
control discussed YAPI EK 
June 1, 2017

27. “We must prioritize innovative 
solutions that contribute 
to sustainability” YAPI 
MALZEME June 1, 2017

28. Şişecam receives brand 
award POSTA May 30, 2017

29. Beach Cleanup and Kids 
Festival in Kazanlı MERSIN 
AKDENIZ May 27, 2017

30. Şişecam breaks export 
record HABER TÜRK April 
2, 2017
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ŞİŞECAM OCCUPATIONAL HEALTH AND SAFETY POLICY

COLLECTIVE LABOR AGREEMENT ACTIVITIES

We aim to complete all stages of our production 

operations in a healthy and safe workplace 

environment. Guided by this goal, and as required 

by our responsibility to ensure the health of our 

employees as individuals and as a workforce, we are 

committed to:

• Determining and enforcing the necessary 

precautions to prevent occupational accidents and 

occupational illnesses,

• Guaranteeing the participation of all employees in 

assessing risks and minimizing them to acceptable 

levels,

• Using safe equipment and proper technologies to 

ensure a healthy and safe workplace environment,

• Ensuring the participation of employees of all levels 

as well as our stakeholders in efforts to improve 

Occupational Health and Safety policies,

• Creating an Occupational Health and Safety culture 

and adopting it as a way of life.

To this end, we declare and undertake that we will:

• Meet our legal liabilities as well as standards and 

regulations regarding Occupational Health and Safety,

• Take a proactive approach to constantly improve our 

Occupational Health and Safety processes and boost 

our performance,

• Develop and continue to host training sessions and 

events for our employees, as well as the employees 

of our sub-employers and contractors, visitors, and 

interns, to adopt our Occupational Health and Safety 

principles.

25TH TERM GLASS GROUP

COLLECTIVE LABOR 

AGREEMENT MEETINGS

REACH SUCCESSFUL CONCLUSION

The 25th Term Glass Group Collective Labor 

Agreement meetings with Kristal-İş Trade Union, 

which began with a meeting on December 12, 2016, 

concluded on June 8, 2017, with an agreement. The 

Collective Labor Agreement will remain in effect for 

2 years between the dates of January 1, 2017 and 

December 31, 2018.

ŞİŞECAM AUTOMOTIVE A.Ş. COLLECTIVE LABOR 

AGREEMENT MEETINGS REACH SUCCESSFUL 

CONCLUSION

The Şişecam Automotive A.Ş. Collective Labor 

Agreement meetings with Kristal-İş Trade Union, 

which began with a meeting on January 20, 2017, 

concluded on June 8, 2017, with an agreement. The 

Collective Labor Agreement will remain in effect for 

2 years between the dates of January 1, 2017 and 

December 31, 2018.

DENİZLİ CAM SAN A.Ş. 17TH TERM COLLECTIVE 

LABOR AGREEMENT MEETINGS CONTINUE

The official mediator process was completed for the 17th 

Term Collective Labor Agreement meetings with Çimse-İş 

Trade Union, which began with a meeting on January 25, 

2017. The negotiations continue.

TRAKYA POLATLI 2ND TERM COLLECTIVE LABOR 

AGREEMENT MEETINGS CONTINUE

The official mediator process was completed for the 2nd 

Term Collective Labor Agreement meetings with Kristal-

İş Trade Union, which began with a meeting on January 

26, 2017. The negotiations continue.

COLLECTIVE LABOR AGREEMENT PROCESS 

CONTINUES AT TRAKYA GLASS BULGARIA 

WORKPLACES

The 11th Term Collective Labor Agreement meetings 

continue between the Podkrepa Trade Union and 

the Bulgaria-based Trakya Glass Bulgaria, Şişecam 

Automotive Bulgaria, and Şişecam Glass Bulgaria EAD, 

which began with a meeting on March 20, 2017.

COLLECTIVE 

LABOR 

AGREEMENT 

ACTIVITIES THAT 

TOOK PLACE IN 

APRIL, MAY, AND 

JUNE 2017:

T. Şişe ve Cam Fabrikaları A.Ş.
Accident Frequency Rate in International Plants

January - February - March 2017

T. Şişe ve Cam Fabrikaları A.Ş.
Accident Frequency Rate in Domestic Plants

January - February - March 2017
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ŞİŞECAM OCCUPATIONAL HEALTH AND SAFETY POLICY

S
unlight activates a previtamin in 

our skin to generate vitamin D, 

which aids in the strengthening 

bone tissue, ensures the proper 

functioning of nerve tissue, maintains 

cardiac health, balances intravascular 

pressure, and boosts the immune 

system. Sunlight is also crucial to human 

health as it neutralizes certain harmful 

microorganisms in our environment. Yet 

for all its benefits, being in the sunlight 

for too long can cause serious health 

problems.

Spending a long amount of time 

unprotected under the sun can harm 

the lens, yellow spot (macula), and 

transparent layer (cornea) of the eye. 

Moreover, being subjected too long to 

ultraviolet rays in particular can cause 

skin burns, wrinkled skin, early aging, 

hyperpigmentation, and skin cancer.

TO PROTECT YOURSELF FROM THE 

HARMFUL EFFECTS OF THE SUN:

• Do not go out into the sun during 

midday, when the Sun’s rays hit Earth 

more intensely and directly.

• Opt for light-colored clothing, which 

reflects sunlight.

• Do not stay in sunlight for too long.

• Consume the proper amount of liquids 

to prevent dehydration.

•  Wear sunglasses to protect your eyes.

• Be sure to put on sunblock before 

sunbathing.

• Wear large hats to shade your face and 

eyes.

• Sunburns that occur in children and 

the elderly must always be treated by a 

doctor.

• In high-altitude places such as 

mountains and valleys, where rays of 

the Sun are more intense, you must 

take necessary precautions by wearing 

proper attire and using protective gear.

SUNLIGHT
THE HEALTH EFFECTS OF

ALTHOUGH SUNLIGHT HAS 

INNUMERABLE BENEFITS 

FOR HUMAN HEALTH, BEING 

SUBJECTED TO SUN’S 

RAYS FOR TOO LONG AND 

WITHOUT PROTECTION 

CAN LEAD TO DANGEROUS 

RESULTS.

H E A L T H




